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1.

The "Global South Summit” initiative was launched by :
(2) South Africa

(1) Brazil

(3) India (4) Indonesia
‘e q3Y give”’ gsd 9 9 &R 9RY # S 7
(1) s=ie (2) afdror 3Thieht
(3) WRa (4) M

Which gas is most abundant in Earth's atmosphere ?
(2) Carbon dioxide

(1) Oxygen

(3) Nitrogen (4) Hydrogen

gl B FgHsa o walftes qem § PHA-d1 g o ot 8 P
(1) Sirerdrs= (2) HEA IEIHFES
(3) AR (4) BRI

Which planet is called the Morning Star ?

(1) Mars (2) Venus

(3) Mercury (4) Jupiter

g e @ HIX H aRT HBT Al 8 ?

(1) 57 (2) I

3) g9 (4) gEERT

What is the currency of Japan ?

(1) Yuan (2) Won

(3) Yen (4) Dollar

ST & HET @41 B 7

(1) AT (2) g+

(3) a4 (4) BTaX

PG-EE-July, 2026/(Journalism and Mass Comm.)(SET-X)/(A)
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& Whiohod the tollowing s med a specialized agency of the United Nations

() UNBESOO () WHO
CHUNICER (h FAO

Pvateritee 1 QA wywa one Al fafeme odte ol RS
() g (2) waeyurea
gl () st

& Which Indian state has the longest coastline 7

(1Y Tanul Nadu (2) Andhra Pradesh
(3 Maharashira (4) Gujarat

Wi @ feE ooa @ g teden qed od ko7

(1) affeayg (2) otiw udel

(3) WETTS () T

7. The headquarters of the Intemational Court of Justice is located in

(2) Vienna

(1) Geneva

(3) The Hague (4) New York
sttt sraera (IC)) @1 qearery el fea B 7
(1) P (2) faa

(3) & &7 (4) =gta

8. Which country became a full member of BRICS in 2024 ?
(2) Egypt

(1) Japan

(3) Turkey (4) Bangladesh
20249 BRICS @98 &1 yol e ®a-ar g a1 B 7
(1) a1 (2)

(3) qet (4) dreney]
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9. The term "Stagflation” refers to :
(1) High growth and low inflation
(2) High inflation with stagnant growth
(3) Deflation with growth
(4) Stable prices and growth
TR Fr oot @ B 7
(1) 3= R o H7 grredifa
(2) 3= e AR B BN [AH™
(3) garifa F FREe & 9™ [@sE
(4) Rex Hme TR ™

10. Which river crosses the Tropic of Cancer twice ?

(1) Narmada (2) Chambal
(3) Tapi (4) Mahi
FE-d1 &l HP I@T B & I I B 8 ?
(1) =T (2) ==a
(3) =t (4) 9@l

11.  Which Article provides Constitutional remedies to citizens ?

(1) Article 19 (2) Article 21

(3) Article 32 (4) Article 44

AR HT Hefeh ITET B BT BIF-HT HIWE a1 B 7
(1) srg=8% 19 (2) aTgeBT 2I
(3) IFT=|T 32 (4) aTgeEdE 44

PG-EE-July, 2026/(Journalism and Mass Comm.)(SET-X)/(A) P.T.O.



12.  Which Indian scientist is known as the "Father of India's Space Programme" ?

(1) Homi. ). Bhabha (2) Vikram Sarabhai

(3) Satish Dhawan (4) A.P. J. Abdul Kalam

"R & ‘ofaftey HrdwH @ oh’ B HEr ol 8 7

(1) 8ft So W (2) faspH ARTHTE

(3) wefir was (4) To o Ho T HTH
13. The "Siliguri Corridor" connects :

(1) India and Nepal (2) Northeast India with the rest of India

(3) India and Bhutan (4) India and Bangladesh

(1) ¥Ra X A= (2) yateR wRa H AW ARG H

(3) WRT X He™ (4) 9T 3T FiFameeT
14. Which organization releases the World Economic Outlook report ?

(1) World Bank (2) IMF

(3) WTO (4) UNDP

fasa =rfefe aftged RAE $F e Sl & & 7

(1) fasa J= (2) SRS qoT1 Fy

(3) favg amamER |1 (4) |gFT g o Hrdws

15. Which Ministry launched "White Revolution 2.0" ?

(1) Agriculture (2) Cooperation
(3) Finance (4) Home
‘e RATGIT 2.0" B AT 3 g e ?
(1) %H (2) HehIiar
(3) fa= (4) &

PG-EE-July, 2026/(Journalism and Mass Comm.)(SET-X)I(A)



16.  Which is India's first digital village ?

(1Y Akodara (2) Hiware Bazar

(3) Punsan (4) Mazgaon
W & uwren Rfwew wim Ha-wr R 7

(1) w7 (2) fea aroe
(3) g (4) wErTiE

17. Which country hosted COP29 Climate Summit ?

(1) UAE (2) Azerbaijan

(3) India (4) Brazil

COP29 wevarg R @@ #H Aqar e 2 3 &1 7
(1) gug (2) STSTREASH

(3) W (4) sTSira

18. Who is the current Secretary-General of the United Nations (2026) ?

(1) Anténio Guterres (2) Ban Ki-Moon

(3) Kofi Annan (4) Javier Pérez de Cuéllar

HYFT g H A9 HEEEE (2026) B ¥ ?

(1) g 239 (2) &= &g
(3) FBIF = (4) AT RT T FIAR

19. India’ s first semiconductor fabrication plant is being developed in :

(2) Keralam

(1) Gujarat

(3) Odisha (4) Assam

qRA H IEd EhsFe Fmior gam wel fawtaa oo e ® 7
(1) =T (2) HIAH

(3) Az (4) 319w

PG-EE-]July, 2026/(Journalism and Mass Comm.)(SET-X)/(A) P.T.O.



20.  Which country is hosting the 2026 FIFA World Cup ?

(1) Japan (2) Brazil

(3) Germany (4) USA, Canada, Mexico
2026 T fava &9 # Aom@rh B 2o BT @ B 7

(1) (2) arre

(3) sef+h (4) amiftam, HATST, ARt

21.  Which organization regulates digital media ethics in India under self-regulation ?
(1) Press Council of India
(2) News Broadcasters & Digital Association (NBDA)
(3) RBI
(4) TRAI
wRd # RBfred St @ Mfawa B @-Fraww @ ara @19 P s &2
(1) W ug afiwg
(2) =1 dfshred Uz Ffied uaifbeem

(3) AHITS
(4) 37¢

22. Which organization regulates press freedom in India ?
(1) Election Commission (2) Press Council of India
(3) Supreme Court (4) NITI Aayog
w99 A e B R e e 2
(1) G AT (2) W I afReg
(3) gared FEed 4) e argr

PG-EE-July, 2026/(Journalism and Mass Comm.)SET-X)/(A)



23. Which is India's first newspaper ?
(1) Times of India (2) Bengal Gazette

(3) Hindustan Times (4) Amrita Bazar Patrika

WRA & 9B GEHTEI-9N HH-4T o971 7

(1) TP| e ghswm (2) & ToTe
(3) Rgem emew (4) ST ATAT AT
24. What is "Citizen Journalism" ?
(1) Government journalism (2) Journalism by common people
(3) Print media only (4) Paid journalism
“Pfeom SR T 7
(1) g{Hra g=ifan (2) ™ AN &RT & ST aTell gerehiLdl
(3) daw e AifEwn (4) I AT GBI
25. Which body issues Press Accreditation in India ?
(1) RBI (2) Press Information Bureau (PIB)
(3) Supreme Court (4) Election Commission
qa & 0F qEEA B SR Har 7
(1) AT (2) 99 go=T =HA
(3) |ates A (4) AT AR
26. Which model of communication is lincar ?
(1) Schramm Model (2) Shannon-Weaver Model
(3) Interactive Model (4) Transactional Model
HET F BH-91 qisa W& (linear) BT & 7
(1) &9 Hisd (2) e-dEaT "I
(3) geifyeq Hisw (4) g™ Hised

PG-EE-July, 2026/(Journalism and Mass Comm.)(SET-X)/(A)
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; tate' ?
27. Which of the following is known as the 'Fourth Estate

(1) Judiciary (2) Legislature

(3) Media/Press (4) Executive

FifoRaT & /@ Red deds @ “Sfrar &9 (Fourth Estate) e siiay & ?
(1) =manferes (2) ferenfaesr

(3) i A (4) e

The primary objective of Journalism is -
(1) Entertainment

(2) Publicity
(3) Proﬁt~making

(4) Information dissemination

(2) 9=

(2) Proximity
(3) Impact (4) Persona|
preference
Freifeiae § & P91 T T (News Value) 73 -
(1) a9gaga ) Mepeay
(3) PRI



A

31. A newspaper editorial reflects :
(1) Public opinion (2) Reporter's opinion
(3) Newspaper's institutional opinion  (4) Government opinion
HAER-9F FT quresa fHas gfafaftea s 2 7
(1) S=a (2) FaET & I
(3) HER-9H H g=IFT 1 (4) G{HR & T

32. Fact-checking is important because it :

(1) Increases entertainment value (2) Ensures accuracy
(3) Reduces publication costs (4) Improves advertising revenue
qeA-3ir9 (Fact-checking) #ewayget 8, #4if% g :
(1) RS &1 W) Feril 8 (2) wdmpen gialea &
(3) 9HIH AR HT HA B (4) s g gerd 2

33. Which medium is most suitable for instant dissemination of news ?
(1) Magazine (2) Book

(4) Internet

(3) Newspaper
TIER $ @Rd T6R & 0 SF-|1 qreas q99 39gE 27
(1) qf3e (2) g&T®
(3) FHTER-9 (4) gee

34. TRP stands for :

(1) Television Rating Point (2) Television Reporting Process

(3) Total Reach Program (4) Television Response Point
TRP &1 gof &9 &1 8 7

(1) Television Rating Point (2) Television Reporting Process
(3) Total Reach Program (4) Television Response Point

PG-EE-July, 2026/(Journalism and Mass Comm.(SET-X/(A) P.T.0.
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35.  Plagiarism means
(1} Reporting facts
(2) Conducting interviews
(3) Copving others” work without credit
(4) Editing content
aifefas =6 (Plagiarism) &1 aref B .
(1) et #H FQfdy
(2) SRR &
(3) B 2w Ru gt $ w5 A a0
(4) |9 F G9IEH HLEAT

36. The process of selecting news for publication is called :

(1) Framing (2) Gatekeeping

(3) Encoding (4) Feedback

UHTH & fou FEERt $ 999 H 9Ear B an wer war & ?
(1) i (2) eI

(3) T=pITE (4) "fegfee

37. Agenda-Setting Theory suggests that media :
(1) Tell people what to think
(2) Tell people what to think about
(3) Control political parties
(4) Influence adverusing rates
oAE-afen e & HTHIT CHET B
(1) @R &1 31T J=9-41 B 98 gdqra7 8
(2) @rmt #1 fFa fawg 9 draq1 @ a8 gaer @
(3) THifas @t & fqataa e @
(4) st &3 & g9ifaa s @
PG-EE-July, 2026/(Journalism and Mass Comm.)(SET-X)/( A)
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38. Viral content is content, that :

(1) Is scientifically verified (2) Is approved by government
(3) Spreads rapidly online (4) Is published in newspapers
IS AT (Viral content) a8 grf 8, o7 -
(1) I w9 & ggmg 2 (2) GLHRI &/ FFHINET &1
(3) ATFEEE St ] Bt & (4) gHrER-9AT § GBI B
39. Fake news refers to :
(1) Opinion pieces (2) Advertisements
(3) Satre (4) Deliberately misleading information
%% A (Fake News) & awad 2 :
(1) 59 &= (2) fasma=
(3) =g (4) TFGH®HT "HS STHBRI
40. Public Relations mainly aims to :
(1) Conduct elections (2) Maintain a positive public image
(3) Publish textbooks (4) Regulate media
=593 (Public Relations) T &I 3299 &1 & ?
(1) gam@ HTAT (2) HRIHS S-S BfY a9Q @
(3) IET-gKSH THII HIAT (4) Hifsar H FERT

41. A press release is usually prepared by :

(1) Judiciary (2) Public Relations department

(3) Audience groups (4) Political parties only

o5 fasifed (Press Release) AMTA: fFy® &1 3R & Sl 8 7
(1) =araqiers (2) S=EUS fa=m

(3) =% q9B (4) Fada TS &

PG-EE-July, 2026/(Journalism and Mass Comm.)(SET-X)/(A) P.T.O.
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42.  Defamation involves :
(1) Copyright protection
(2) Damage to reputation through false statements
(3) Data visualization
(4) Market research
HFEIN (Defamation) &7 §&e fhad & 7

(1) SREE |y
2) g2 FuET a0 ufreT B JHEE ggaE
(3) 321 # 3w IR TOT
(4) ISR IFHUH

43. Copyright protects :
(1) Ornginal creative works (2) Government policies
(3) News values (4) Public opinion
HIIREe Fad @ Fw@r & ?
(1) Fifers TEAHS Hiadl B (2) "B AfeEt i
(3) 99T™ER geat & (4) ST9ET Bl

44. Media literacy means :
(1) Reading newspapers daily
(2) Using social media frequently
(3) Critically evaluating media content
(4) Watching television regularly
Hifgar |reIedr (Media literacy) &1 31ef 8 -
(1) gfafes gamE-9= 91
(2) | HifEar &1 aAfEw ITGET HEA
(3) #Hifgar gl &1 ATAEAHD GATHT HIAT
(4) Fafaa =g @ &1 g

PG-EE-July, 2026/(Journalism and Mass Comm.)(SET-X)/(A)
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45. Feedback in communication refers to :
(1) Sender's intention (2) Receiver's response
(3) Communication channel (4) Message source
91 ¥ 'Feedback' &1 aref B :
(1) 956 HT I (2) uTeeRd! & gfeiERar

(3) 99R "NgH (4) G2 H FIT

46. Which communication model is associated with "Who says What to Whom through

Which Channel with What Effect" ?
(1) Shannon-Weaver Model (2) Berlo Model

(3) Lasswell Model (4) Osgood Model

"Who says What to Whom through Which Channel with What Effect" 8 =X

Ofew § qarea & °?
(1) f=-dax d@isd (2) Xl Afsa
(3) AEae Hisd (4) TS AT

47. "The medium is the message" was proposed by :
(1) Everett Rogers (2) Marshall McLuhan
(3) Denis McQuail (4) Wilbur Schramm

“gregg € Te97 & (The medium is the message) @1 fqe=T fha= foar ?

(1) wate T (2) i HepdE
(3) e Hafaad (4) ey 2

PG-EE-July, 2026/(Journalism and Mass Comm.)(SET-X)/(A) P.T. O.
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A
48. Diffusion of Innovations Theory was developed by :
(1) Harold Lasswell (2) Paul Lazarsfeld
(3) Waltcrl,:ppmann (4) Everett Rogers
F!'FFF{ 3T R (Diffusion of Innovations) fF&FT F1 ufaes P
e 2
(1) ez e (2) 9t AdBes
(3) aweT Rmis (4) wate Ao
48. Which of the following is a characteristic of a feature story ?
(1) Focus on breaking news only (2) Emphasis on human interest and depth
(3) Absence of facts (4) Extremely short format
ﬁqﬁﬁaﬁﬁﬁﬁa?ﬁﬁ(feammsmry)ﬂ%ﬁMW% )
(1) Fae BT 91 @3 g 2) 9 s R 'wEr 93 a9
(3) 7=t &1ty (4) T Hiea gy
50. Which medium is traditionally known for its "theatre of the mind" effect 2
(1) Television (2) Radio
(3) Newspaper (4) Cinema
”ﬁqaamatm”m%ﬁmﬁa—mwmmﬁ?
(1) Seifas= (2) I
(3) FHTER-gx (4) =

51. In advertising a slogan is :

(1) A legal notice (2) A brand's memorable phrase

(3) A press release (4) A news report

ﬁamﬂ‘ﬁ?rm’wﬁmﬁ?

(1) F A gegan
(3) 99 fasriea

PG-EE-July, 2026/(Journalism and Mass Cumm.}(sE'r.xy{ A)
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52. Ethical Journalism requires :

(1) Sensationalism (2) Political bias
(3) Accuracy and faimess (4) Commercial influence
AMH TIERE D R T swasgEs B2
(1) F99-rasan (2) T 9879
(3) F&FHar R Frsqerar (4) =TEETaE THET
53. The theory that explains how media exposure shapes perceptions of reality is :
(1) Cultivation Theory (2) Dependency Theory
(3) Agenda-Setting Theory (4) Two-Step Flow Theory

ﬁﬁ@ﬁﬁq—m%ﬁaﬁm%ﬁsrﬁﬁm%w@maﬁmﬁm%
gfey aRomG $F faffa Sy £ 2

(1) daeq famsia (2) e s
(3) TsteT-feivor fygia 4) fE-==ofg yare fasia

54. The target audience refers to :
(1) Media owners (2) Advertisers
(3) Editors (4) Intended recipients of a message
deTT 2f1e,/a2f% (Target Audience) & =T SyfyyTy g7
(1) #ifear mfes (2) fastraraTn
(3) HurEe (4) a1 & sesd uTrendt

55. In news writing, the opening paragraph is called :
(1) Caption (2) Lead
(3) Slug (4) Byline
HHER d@e d grifas 3= (Opening Paragraph) Y v a1 Sty & 2
(1) e (2) &irs /ampE
(3) & (4) arEgeng

PG-EE-July, 2026/(Journalism and Mass Comm.)SET-X)/(A) P.T.O.
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56. The concept of "Gatckeeping” In mass communication Wwas first systematically

developed by :
(1) Kurt Lewin (2) Harold Lasswell
(3) Wilbur Schramm (4) Everett Rogers
Wﬂ"ﬂaﬂ%ﬁﬂ”ﬁm@ﬂwmﬁaﬁuﬁﬂmﬁaﬁqﬁﬁmﬁ
fpar ?
(1) & dAfa= (2) Bl amad
(3) RAwaT 4 (4) ate A"

57. The theory that argues media may not tell people what to think, but what to think
about, is :
(1) Cultivation Theory (2) Agenda-Setting Theory

(3) Uses and Gratifications Theory (4) Dependency Theory
ﬂmﬁ—m%wmmmﬁw@w%wﬁaﬁw,
afer Fre g 9T G @ ge FeiRd e 7

(1) gada fHaid (2) TSts-frafeT s

(3) IqFFT gd Hgfte s (4) Frsizen asid

58. The "Hypodermic Needle Theory" assumes that :
(1) Audiences actively interpret messages

(2) Media messages have direct and powerful effects

(3) Media effects are minimal

(4) Audiences resist media intluence

prTsii® Area Ee (Hypodermic Needle Theory) & ITHT :
(1) =g d@eam &l afpa =T wid &
fz}ﬁlﬁmﬁaﬁﬁma-ﬁtmmma

(3) difgar & 99 AT P g B

(4) &2%F difear gyad &l gferaer &id &

pG-EE- July, 2026/(Journalism and Mass Comm.)(SET-X)/(A)
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59. In communication research, "sclective exposure” refers to :
(1) Exposure to all available media
(2) Choosing messages consistent with existing beliefs
(3) Government control of information
(4) Exposure to paid content only
HER AgEyE § “‘guamie 9o’ (Sclective Exposure) ¥ T 1fHumg & ?
(1) 551 Suer=y Hifgar & g9 & o
(2) 9 gd HrEaeT & ST G B FgT BT
(3) AT 9X IHR o7
(4) B9 P B T G a6 it @

60. Who proposed the "Two-Step Flow of Communication Model" ?
(1) Marshall McLuhan and Denis McQuail
(2) Paul Lazarsfeld and Elihu Katz
(3) Harold Lasswell and Wilbur Schramm
(4) Noam Chomsky and Edward Herman
“fg-avoim g9 94w H#ise” (Two-Step Flow of Communication Model) fraa
gicranied fear ?
(1) 7refer Aepger™ den g Apfae
(2) dieT SToTd%es T2 UfAE HresT
(3) BYIes @A aor faeaw A
(4) | GFp T USgS BIHA

61. The concept of "Manufacturing Consent” is associated with :

(1) Walter Lippmann (2) Noam Chomsky & Edward Herman
(3) Harold Lasswell (4) Marshall McLuhan

“Hgdhaafin &de” @ squren fFua gafaa & 7

(1) dfee faass (2) S ATl ud usad swHA
(3) Bes @aw (4) ek Hepcle™

PG'EE-July, 2026/(Journalism and Mass Comm.)(SET-X)/(A) P.T.0.
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62. "Encoding-Decoding” model of communication was pmpnscd by :

(1) Stuart Hall (2) Wilbur Schramm

(3) Dawvid Berlo (4) Shannon-Weaver
CoepfEn-FEEn gar dtsa e Rar ?

(1) L e™ (2) fawaT 39

(3) 2=z T« (4) A=FF-drax

63. In media studies, "Hegemony" primarily refers to :

(1) Legal control over media (2) Advertising influence only

(3) Audience feedback system (4) Cultural dominance of ruling class

fEar orags § C?REAHAT H IR B o
(1) Hifgar 9T HrET FEEo (2) Paa s g9

(3) =3t wfegfee goTET (4) 9TE® T FH HiEpas T

64. "Disinformation” means :
(1) Unintentional mistake in reporting
(2) Deliberately false information spread to mislead
(3) Educational content
(4) Scientific research
“ferzpreE’ & 7Y B
(1) feaifé & s | g% T
(2) STHGHHT AT AFBR] BT a1 w9 Y7 8
(3) Jreaforn ARl

(4) AsTiiwas I
PG-EE-July, 2026/(Journalism and Mass Comm.)(SET-X)/(A)
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65. "Clickbait" refers to
(1) Verified academic content
(2) Sensational headlines to attract clicks
(3) Government notices
(4) Research articles
“FTpde” a1 Bar @ ?
(1) aiae dfeyers g
(2) T T B @ R waEsEST ofE
(3) F¥HE g
(4) M Ay

66. "Shadow banning" refers to :
(1) Permanent account deletion
(2) Reducing visibility of content without informing the user
(3) Promoting posts
(4) Verified badge system
“qrST AT T B 2
(1) @ & =R ©9 § &M
(2) = ®B AT FATT BT B GIFAT FH B
(3) 9R= I FgeE™T 91
(4) G AT gOTIA

67. "Framing" in media refers to :
(1) Editing video clips
(2) Selecting and emphasizing aspects of reality
(3) Printing newspaper layout
(4) Audience measurement
Hifggr § “wfjr’ Hr aref B o
(1) difEar qare=
(2) iy & g Yegelt H 999 IR IE 9@ T
) gHER-9= 3w

(4) =9t mI=

PG'EE'Jllly, 2026/(Journalism and Mass Comm.)(SET-X)/(A) P.T.O.
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ot ja means -
68. "Crowdsourcing" in digital medi

. i alist
(1) Content created by a single journ

: munity
e online com

(2) Collecting ideas or content from a large

(3) Government reporting

(4) Paid advertisements

Rfvew $ifsar & “wmresanrtr’ @ o @

(1) o 9=bR g a9 7 |

(2) R 93 |qeE | fEr a1 anll s BT
(3) HTH i

(4) gTO= e U s

"Social media analytics" is used for
(1) Hardware repair
(2) Radio broadcasting

(3) Printing newspapers
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70. "Platform economy” in social media refers to
(1) Offline business system
(2) Digital platforms enabling economic transactions and services
(3) Government taxation system
(4) Print media economy
A AT § Aeend gHEE oot B -
(1) STHTET YR FOTeA!
(2) ¥F Rftred Qewrd ot onftie A-239 o Fad waw A
(3) FTH H goTRd
(4) e =ifEar sri=gaen

71. The term "User-Generated Content (UGC)" primarily refers to :
(1) Content created only by media companies
(2) Content created and shared by users on digital platforms
(3) Government-approved content
(4) Paid advertising content only
“gAT-AAIeE Hee (UGC)” &1 = ord &1 & ?
(1) ®ae H@ifE9T HIFET G/ g9-1 47 Hee
(2) FEfoes wew™ 9v Igrmsdalst ar/n xS |En fHar ™ sde
(3) HTHR BT AT Hde
(4) Hae g fear 191 Qs w@de

PG-EE-July, 2026/(Journalism and Mass Comm.)(SET-X)/(A) P.T.O.
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72. "Algorithmic filtering” in social media refers 10
(1) Manual editing of posts
(2) Showing content based on user behavior and preferences
(3) Government censorship
(4) Random content display
Svr fEa & cqeRens e @1 E
(1) 9l &1 AP HIEA
(2)w%mww%m‘fwﬁzm
(3) FIH HEUR™
(4) argRB® Hee K@

73. The concept of "Echo Chamber" in social media means -

(1) Exposure to diverse opinions

(2) Environment where users mostly sce similar viewpoints

(3) Offline communication system

4) Govemment-controllcd media space

ﬂmﬁ%ﬂﬁ“gﬂ%aﬁ”weﬁ%:
(l]ﬁﬁiﬁﬁaﬁ%ﬂﬂ%ﬁm

fz)mwﬁmfmﬁ%aﬁwﬁwaag@rg

mmmﬁﬂﬂﬁﬂvﬂf’“
(4J~ertfr>‘rﬁf3m'ﬁﬁﬂ‘rf3mwm

74. "Filer Bubble" is mainly created by

(1) Traditional newspapers
(2) Print advertisements
(3) Radio broadcasts

(4) Gearch engines and social media algorithms

lys zﬁzﬁl{Joumalism and Mass Comm.)(SET-X)/(A)

PG-EE-J u



‘e T9a’ qEa: BEd wror aaar @7

4) Td §59 R Hherer Hfdar oeifan

75. The concept of "Virality" in social media refers to :
(1) Slow spread of content
(2) Rapid sharing and spread of content online
(3) Government-approved content
(4) Offline newspaper circulation
qier Hifgar & “qERird” @ ot 2 -
(1) =T #1 =1 99r)
(2) AR G HT TS G BT
(3) §THR AFHIRT Tl
(4) ATHART A9 faqTor

76. "Hashtag" on social media is used for :
(1) Blocking users
(2) Categorizing and indexing content
(3) Encrypting messages
(4) Editing videos
et dfzgr & <“Berew’ &1 IgAET feafae g ® 7
(1) IugrRalart & =il BT
(2) Al & Goflas oM geEas HT
(3) Heel 1 ufepre HTAT
(4) difEar Hures &

P&EE.Ju]y, 2026/(Journalism and Mass Comm.)(SET-X)/(A) P.T.O.
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77. "Influencer marketing" refers to

(1) Government advertising campaigns

(2) Promotion of products through social media influencers

(3) Newspaper advertisements

(4) Television news reporting

78. "Digital footprint" means :
(1) Physical movement online
(2) Data trail left by users on the internet
(3) Internet speed tracking
(4) Computer hardware storage
“fetoted wefie” & anf 2 .
(1) sTeEs Afas wfafafy

PG-EE-July, 2026/(Journalism and Mass Comm)(sm.xm A)
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79.

81.

PG-EE_ July, 2026/(Journalism and Mass Comm.)(SET-X)/(A)

-

"Fake engagement” on social medig irsctiictes »
(1) Organic likes and shares

(2) Bot-generated likes, comments or followers
(3) Venfied accounts

(4) Journalistic interaction

2) 1e BT T T W, B A1 Bieivared
(3) IO @9
(4) IFHIRAT Ha

"Misinformation" refers to :

(1) Deliberately false information

(2) Government reports

(3) Verified news

(4) False information shared without harmful intent

“FrazEEIE” Fmr & 7

(1) THgSFT BAE T2 Toad ST

(2) HT=wTE fogrd

(3) e gHmE=ET

@) f 1 T R & B T T STBH

Choose the correct sentence :

(I) Neither of the students have submitted the assignment.

(2) Neither of the students has submitted the assignment.

(3) Neither of the students were submitted the assignment.

4) Neither of the students are submitting the assignment.

25
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Sclect the wond that 1 Closest i meaning o Tmetculous”
(1) Carcless () Thorough
(3 Quick (4) Lasy

The commuttee ... S 1S report next week.
(1) submut () submits
(3) will submit (4) submitting

84. Identfy the grammatically correct sentence
(1) Each of the boys have a bicycle.  (2) Each of the boys has a ticyvlke.
(3) Each of the boys having a bicycle.  (4) Each of the boys are having a bwewlke

85. Choose the antonym of "abundant” :
(1) Plenuful (2) Suthicient
(3) Scarce 4) Ample

86. Select the correctly punctuated sentence
(1) However, he decided to continue.
(2) However he, decided to continue.
(3) However he decided, to continue,

(4) However: he decided to continue.

87. Choose the correct sentence :
(1) She don't like coffee. (2) She doesn't likes cottee

(3) She doesn't like coffee. (4) She not like coffee.

m_EE_July, 2026/(Journalism and Mass Comm.{SET-XV(A)
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g8.

9,

Choose the correct passive form :

*“They completed the project.”

(1) The project was completed by them,
(2) The project is completed by them.
(3) The project has completed by them,

(4) The project had been complete.

One-word substitution :

A person who studies human society and social behavior.

(1) Economist (2) Anthropologist
(3) Sociologist (4) Psychologist
Fill in the blank :

Hardly had I reached the station ............ the train left.

(1) when (2) than

(3) then (4) while

T o= &1 agwE w9 ®

By e (4) fa

Hie™ |qH1oT 7 ador B ¢ g% F6H STHR B IO B ?
(1) 3w (2) ©9F

B) st (4) T9F
'mmmﬁmmnqruzzﬁﬂ—mmm%?

A (2) Fos

) S (4) HepaTi®

2026/(Journalism and Mass Comm.)(SET-X)/(A)
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94. ‘S F Tw T B B fomw wH = B

97.

100.

(1) ™Y

(3) Ty

‘Mpax’ =g § HH-91 g9 B ?

(1) Tgsw
(3) FHYRY

‘G HT IAELOT HE-FT & ?

(1) g%
(3) Rl

‘TG’ F HF-AT FHEH B ?
(1) g5

(3) agEy

‘e 9% 1 Gie-fed b1 & 7
(1) 981 + HATHI

(3) wBg + HATHT

g’ s H GgdEd ©
(1) =

(3) T

‘FsT 1 o B
(1) 5@ 91+ arel
(3) STl T &

(2) atfa=meh

(4) 3917

(2) &5

(4) =gshie

(2) g
(4) &R

(2) HHERI
(4) TEAE

(2) 98 + SATTHT

(4) HBT + I

(2) =i

(4) T

(2) 1 ¥ @A aren

(4) 5Ta | Iea—

PG-EE-July, 2026/(Journalism and Mass Comm.)(SET-X)/(A)
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1. The term "User-Generated Content (UGC)" primarily refers to
(1) Content created only by media companies
(2) Content created and shared by users on digital platforms
(3) Government-approved content
(4) Paid advertising content only
“FIR-IATLS BT (UGC)” 1 T ok a7 & ?
(1) ®aa Hifzar oAt ERT g9 T #oe
(2) RBRTew <iewtd 93X IudrEsalel &RT = o @mEn fRar T #de
(3) FTH AW FAFHIMRT B
(4) Faa = fBEar T e e

2. "Algorithmic filtering" in social media refers to :
(1) Manual editing of posts
(2) Showing content based on user behavior and preferences
(3) Government censorship
(4) Random content display
e WiiEar # oenftafie et o & 7
(1) 9t &1 Ao queEs
(2) 97 & =9aer AW 9HE § MR 9T Hee AEEn
(3) gt Hadam
(4) gl wde fearn

PG-EE-July, 2026/(Journalism and Mass Comm.)(SET-X)/(B)

P.T.O.



3. The concept of "Echo Chamber” in social media means :
(1) Exposure to diverse opinions
(2) Environment where users mostly see similar viewpoints
(3) Offline communication system
(4) Government-controlled media space
e g § g Fav @ oot B
(1) fafF= =t 3 a9 &% amn
(2) RET VIO ST STt Faw g e & e E
(3) HATFHAZH HAT goTRdl
(4) awrd FaEfa fitar e

4. "Filter Bubble" is mainly created by :
(1) Traditional newspapers
(2) Print advertisements

(3) Radio broadcasts

(4) Search engines and social media algorithms
“fheex gaq’ qeAd: fEs B g1 & ?
(1) 9af¥s qEE=ER-9

(2) foe fasma=

(3) AT gETOT

(4) A4 o9 3 Hgre Jifsar oenies

5. The concept of "Virality" in social media refers to :
(1) Slow spread of content
(2) Rapid sharing and spread of content online
(3) Government-approved content
(4) Offline newspaper circulation

PG-EE-July, 2026/(Journalism and Mass Comm.)(SET-X)/(B)



Qe Wit & Carfed & oot ®
(1) |t &1 efign 99

(2) e Al F1 dsh /A Do
(3) " iR ard

(4) ATHARH FHER-IF Faor

6. "Hashtag" on social media is used for :
(1) Blocking users
(2) Categorizing and indexing content
(3) Encrypting messages
(4) Editing videos
oW Hifgar # B’ &1 39w fFEtw S @ ?
(1) IYFTHATAT HI =AH HIAT
(2) FrEl &t Soflas IR gEEE HT
(3) |9l + ufspe HIAT
(4) difsdT G989 HAT

7. "Influencer marketing” refers to :
(1) Government advertising campaigns
(2) Promotion of products through social media influencers
(3) Newspaper advertisements
(4) Television news reporting
(1) A7 f@smas sisgm
(2) W1/ H1fEaT soquad & qreAy ¥ IQET B 9=Gw
(3) g9ER-99 fasma=
(4) S auEr frqifd

PG-EE-July, 2026/(Journalism and Mass Comm. ) SET-X)/ P.'T. ©.




8. "Digital footprint™ means :
(1) Physical movement online
(2) Data trail left by users on the internet
(3) Internet speed tracking
(4) Computer hardware storage
“Tefres gefie” = od 2 -
(1) e A i
(2) =THE 9 TGRS ERT BisT A S [aE
(3) geT=e ofa TRe
(4) YT BFEIAFT HUET

9. "Fake engagement” on social media includes :
(1) Organic likes and shares
(2) Bot-generated likes, comments or followers
(3) Verified accounts
(4) Journalistic interaction
He Hif3aT 9T “BH e’ | 41 i § 7
(1) araias d@Ed AR I
(2) 9fe ZRT a0 T EH, HAC AT Bl
(3) |gefaa @
(4) FFHIAT A

10. "Misinformation” refers to :
(1) Deliberately false information
(2) Government reports
(3) Venfied news

(4) False information shared without harmful intent

PG-EE-July, 2026/(Journalism and Mass Comm.(SET-X)/(B)



“PrEgTers” o R 7

(1) gHHT Beg T8 AT ATBRT

(2) gy o

(3) g FHER

(4) B o R B BAR T T AP

11. In advertising a slogan is :

(1) A legal notice (2) A brand's memorable phrase
(3) A press release (4) A news report

fsmes # ‘wAPE @ Bar B 7

(1) BT ga1 (2) | T IEIMT RIS

(3) 99 =i (4) FmrER Rard

12. Ethical Journalism requires :

(1) Sensationalism (2) Political bias

(3) Accuracy and fairness (4) Commercial influence
Aferes gEeaT & fo @ asas 2 ?

(1) FFE-IEST (2) T qeaTd

(3) Ferpean 3T Fregern (4) =AEETIS T

13. The theory that explains how media exposure shapes perceptions of reality is :
(1) Cultivation Theory (2) Dependency Theory
(3) Agenda-Setting Theory (4) Two-Step Flow Theory

qe fg@ia #9-91 2 off gamar & B g & 998 @ a9 @ aaiaedr

(1) 9a¢9 fq=ia (2) fAvar fassia
(3) usAzT-fautvor faaia (4) fa-aroig gae i

PG-EE-]July, 2026/(Journalism and Mass Comm.)(SET-X)/(B) P, T. 0



14,

15.

16.

17.

The target audience refers 1o -
(1) Media owners

(2) Advertisers
(3) Editory

(4) Intended recipients of a message
s /et (Target Audience) | a7 srfemma & ?
(1) f¥an mferes (2) fasma=emen

(3) Hures (4) He91 & Ffewd U

In news writing, the opening paragraph is called :
(1) Caption

(2) Lead
(3) Slug (4) Byline
HER @9 § g 3T9=8% (Opening Paragraph) ! 4T H&T ST & ?
(1) Ferg (2) oz oMy
(3) =7 (4) argeTga

The concept of "Gatekeeping” in mass communication was fi
developed by :

(1) Kurt Lewin
(3) Wilbur Schramm (4) Everett Rogers

e ?

(1) &2 Afa= (2) BTes aeae
(3) faear 2 (4) Tave T

rst systematically

(2) Harold Lasswell

The theory that argues media may not tell people what to think, but what to think
about, is :

(1) Cultivation Theory (2) Agenda-Setting Theory
(3) Uses and Gratifications Theory (4) Dependency Theory

qe famia #9-a1 & s AR fifsar @t B e Gy 2 gz G85 gd
afess g fawa g7 g+ 2 g8 Fuifta sear & 2

(1) davs feaia (2) wstsT-fetror fegre
(3) 39g vg Hafte faeia (4) Fvfven g

PG-EE-J uly, 2026/(Journalism and Mass Comm.(SET-X)/(B )



W Ihe Thpackeing Nestle Theoey ™ anstimien thal
UV AR ATV I e nessiges
G N messages have dieect and powertul effecis
COMRha ety are miminal
GO Audienves resist media intlaence
Cegdeite dwe Baiat (Hypodermic Needle Theory) @ 3117
) b wRe A wiva sper e R
() R g W geaw o sifaerene wwg gwen &
3 AR W oWl gge w5 e R
@) ¥ R gy & o @ ¥

18 = communication research, "selective exposure” refers to :
(1) Exposure to all available media
(2) Choosing messages consistent with existing beliefs
3} Government control of information
(4) Exposure to paid content only
TS FEEYE 7 Cg3eE 99 (Selective Exposure) | @@ oifhum & ?
1) 7 Igee i1 $ H9p d ST
2) T @ AR B AGEY €l B g9 Bl
3) FF T "SI [FEE
4) FEA P B T AEA 9% di6d B

20. Who proposed the “Two-Step Flow of Communication Model" ?
(1) Marshall MclLuhan and Denis McQuail
2) Paul Lazarsfeld and Elihu Katz
‘3) Harold Lasswell and Wilbur Schramm
'4) Noam Chomsky and Edward Herman
PG-EE-July. 2026/ Journalism and Mass Comm.)(SET-X)/(B) F. 1.0



21.

23.

g AR gAE HIST (Two-Step Fl

gfeanfea far ?

(1) et e e 3T AR
(2) Ot oERes aen g FeT
(3) e wrEAd @ et 2

(4) < reEs qor Usas BT

A newspaper editorial reflects :
(1) Public opinion (2) Reporter's opinion
(3) Newspaper's institutional opinion (4) Government opinion
S——e i ool e R R 2 7?

(1) s/ (2) FaréT @& 14

(3) GHTE-95 H HEEE T (4) gTHIT H 4

Fact-checking is important becausc it

(1) Increases entertainment value (2) Ensures accuracy
(3) Reduces publication costs (4) Improves advertising revenue
qen-sita (Fact-checking) Aeeagel B, #i% g8 -
(1)%@@?@? (2) wéE gAfTEa H B

(3) G AN FH B B (4) fasas Wg Ferh 2

Which medium is most suitable for instant dissemination of news ?
s

(1) Magazine (2) Book

(3) Newspaper (4) Internet

aradl & @ SR @ T B A wwd s & 2
(1) 9f=HT (2) =1

(3) GHET-TA (4) ge=e

PG-EE-July, 2026/(Journalism and Mass Comm.(SET-X )/(B)

ow of Communication Model) f



24. TRP stands for :
(1) Television Rating Point
(2) Television Reporting Process
(3) Total Reach Program
(4) Television Response Point
TRP @1 gof =9 1 8 7
(1) Television Rating Point
(2) Television Reporting Process
(3) Total Reach Program

(4) Television Response Point

25. Plagiarism means :
(1) Reporting facts
(2) Conducting interviews
(3) Copying others' work without credit
(4) Editing content
giiefegs =1 (Plagiarism) &1 37ef 8 :
(1) et &1 R
(2) HETERIT =T
(3) fa=1 27 Ru gad & 1 HI T HAT
(4) AT HT HURA HIAT

26. The process of selecting news for publication is called :

(1) Framing (2) Gatekeeping

(3) Encoding (4) Feedback

gHIe & fau gaErRt & =999 @ uihaT & #9T Hel Al 8 7
(1) SfET (2) et

(3) T=hIfET (4) wfegfee

PG-EE-July, 2026/(Journalism and Mass Comm.)(SET-X)/(B) P.T.O.
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27. Agenda-Setting Theory suggests that media :
(1) Tell people what to think
(2) Tell people what to think about
(3) Control political parties
(4) Influence advertising rates
uStET-afe Rygia & rgar Jisa
(1) & Y Fo1 Green @ F8 Far @
(Z)F?Fﬂa%ﬁﬁﬂﬁww@am%agaﬁm%
(3) TS &t @ FrEta Han 2
(4) frsmos = @ gl HE B

28. Viral content is content, that :
(1) Is scientifically verified
(2) Is approved by government
(3) Spreads rapidly online
(4) Is published in newspapers
JraTel 9Tt (Viral content) g8 R 8, ST
(1) Fsnfs &9 | Foiad &
(2) TR R FFHIEd B
(3) oftegs asft @ derht &
(4) gEER-9=T | gHIIa &l

29. Fake news refers to:
(1) Opinion pieces (2) Advertisements

(3) Satire

%% g5 (Fake News) & arad 2 :

(1) 5a «@ (2) fasma=

(3) =g

(4) Deliberately misleading information

(4) STHIHHT "wHs HAHTH
PG-EE-July, 2026/(Journalism and Mass Comm.)(SET-X)/(B)



30. Public Relations mainly aims 1o ;
(1) Conduct elections (2) Maintain a positive public image
(3) Publish textbooks (4) Regulate media
THHIE (Public Relations) @1y 3ty a1 B 7

(1) gAm@ = (2) Aerereas A ntas ofa a7
(3) EA-geE gwaer Hn (4) Wfwar &1 fadfae &7

31.  Which Anticle provides Constitutional remedies to citizens ?

(1) Article 19 (2) Article 21
(3) Article 32 (4) Article 44
At B Genfam IqE H1 Afbwr Ao e e B 7
(1) argeds 19 (2) HAgeE 2|

(3) arge=da 32 (4) HATea 44

32. Which Indian scientist is known as the "Father of India's Space Programme” ?

(1) Homi. J. Bhabha (2) Vikram Sarabhai

(3) Satish Dhawan (4) A.P. J. Abdul Kalam
qe & ofafte wrdwn &1 owE’ [ wer e &2

(1) Brft Ao wrH (2) T@m qrrad

(3) gefian = (4) "o dlo Ao FHEga Fam

33. The "Siliguri Corridor" connects :

(1) India and Nepal (2) Northcast India with the rest of India
(3) India and Bhutan (4) India and Bangladesh
“Taehid afrere” fBa Mg B 2
(1) |rzer 3fe gre (2) gate? I &) A9 AqId A
(3) wrea afiT gaF (4) AqXE N7 ATALT
PG-EE-July, 2026/(Journalism and Mass Comm. )(SET-X)/(B) P.T.O.
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34. Which organization releases the World Economic Outlook report 2

(1) World Bank (2) IMF
(3) WTO (4) UNDP
Rea anfifs Ry RO H= grea arft s 2 7
(1) fava ¥ (2) i ge Hr
(3) fv aNR Hres (4) "gFT s fobrE Frfwy
35 Which Ministry launched "White Revolution 2.0" ?
(1) Agriculture (2) Cooperation
(3) Finance (4) Home
=T RAgIE 207 few Heem 3 g e ?
(1) Hiw (2) HeEITLar
(3) = 4) 1=
36.

Which is India's first digital village ?

(1) Akodara (2) Hiware Bazar
(3) Punsari (4) Mazgaon
AT F IBdl Bfed qig Be-ar ¥ ?
(1) SFprE (2) B ammr
(3) 988 (4) AT

37. Which country hosted COP29 Climate Summit ?
(1) UAE (2) Azerbaijan
(3) India (4) Brazil
COP29 W@Fwaﬁmﬁﬂmﬁmamﬁqa?
(1) 992 (2) srsvasTe
(3) AT (4) aTsirer

PG-EE-July, 2026/(Journalism and Mass Comm. )(SET-X )/(B)




38. Who is the current Secretary-General of the United Nations (2026) ?

(1) Antonio Guterres (2) Ban Ki-Moon

(3) Kofi Annan (4) Javier Pérez de Cuéllar
qgad U & goadE qeEEa (2026) & 7

(1) Zafa 19 (2) A &I-gA

(3) BB =T (4) SifgT 9T T FIA

39. India’s first semiconductor fabrication plant is being developed in :

(1) Gujarat (2) Keralam

(3) Odisha (4) Assam

AT &1 9B SHibsFey Mo §93 wel Qs [BHar o w1 8 7

(1) =T (2) HTAH

(3) anfEam (4) o189
40. Which country is hosting the 2026 FIFA World Cup ?

(1) Japan (2) Brazil

(3) Germany (4) USA, Canada, Mexico

2026 HIHI fava HY H AT B 220 HT ET 8 7

(1) 9= (2) aTSiE

(3) o (4) 3, HrST, AfFAH!
4. ‘REr = H ag9d &9 8

(1) faem (2) feen

(3) fa= 4) fa

42, ‘Hifg 9uT H1 g9 B ) g8 HE e H ISEI0 B 7
(1) 3991 (2) ®9h

(3) Irqa™ (4) THEH

PG-EE-July, 2026/(Journalism and Mass Comm.)(SET-X)/(B)
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47.

49.

50.

(1) 28

(3) TIBH
*m’mﬁaﬁﬁfﬁ—ﬁa@aw%?
(1) 781 + ATHT

(3) HBqg + ATl

amg’ geE F1 ggdEd B
(1) e

(3)

‘ST bl I #

(1) 5 919 aren
(3) S I @

(2) A2 + SATHI
(4) HET + I

(2) Tt
(4) g

(2) 5T 7 & a7
(4) T | 39
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51. The concept of "Manufacturing Consent" is associated with :

(1) Walter Lippmann (2) Noam Chomsky & Edward Herman
(3) Harold Lasswell (4) Marshall McLuhan
“Hegdeefin B H IFAUROT Road e 2 ?
(1) dfeex ol (2) A ==l g usas BYHA
(3) ¥ies arAw (4) =refer HehgeT

52. "Encoding-Decoding" model of communication was proposed by :
(1) Stuart Hall (2) Wilbur Schramm
(3) David Berlo (4) Shannon-Weaver
“OpIET-SHIST’ duR Hdisd Fhad &ar ?
(1) &gard e (2) fawET a9
(3) 3fqs a=t (4) -

53. In media studies, "Hegemony" primarily refers to :
(1) Legal control over media (2) Advertising influence only
(3) Audience feedback system (4) Cultural dominance of ruling class

Hifesar aregga § “BomHr’ & o B
(1) Hifsar 9 ST FE=o1 (2) ®ad fasmes gHE

(3) =9t gfeagite gome (4) 9TEH T FHI Gieplae T

54. "Disinformation"” means :
(1) Unintentional mistake in reporting
(2) Deliberately false information spread to mislecad
(3) Educational content

(4) Scientific research

PG-EE-July, 2026/(Journalism and Mass Comm.)(SET-X)/(B)
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"Clickbait" refers 10

(1) Verified academic content

(2) Sensational headlines to attract clicks

(3) Government notices

(4) Research articles

AT ¥ el B 7

(1) Hearaa DTS g

(2) Tt ST HT B T geEAEs 9HH
(3) gL G

(4) g @&

"Shadow banning" refers to :

(1) Permanent account deletion

(2) Reducing visibility of content without informing the user

(3) Promoting posts

(4) Verified badge system

«drey Afq F1 B 7

(1) @@ # e &9 8 #SH

(2) g e @I HIT B GIAA BH BT
(3) dree H ggEl &1

(4) G I FOTH

2026/(Journalism and Mass Comm.)(SET-X)/(B)
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57. "Framing" in media refers to :
(1) Editing video clips
(2) Selecting and emphasizing aspects of reality
(3) Printing newspaper layout
(4) Audience measurement
Hisgr § T #r ort B o
(1) Sifzar gures
(2) aRATEHaT B FE TEGAT H TG AR IE GYE I
(3) FHER-9= fEemEA
(4) T3l =HGA

58. "Crowdsourcing" in digital media means :
(1) Content created by a single journalist
(2) Collecting ideas or content from a large online community
(3) Government reporting
(4) Paid advertisements
fefstea @ifzar & “wesafdT” & o9 2 :
(1) T 9T ERT 9413 T3 il
(2) AR a3 g9z 9 fqur ar gl osd e
(3) Fard faaifd
(4) e fHu M fasme

59. "Social media analytics" is used for :
(1) Hardware repair
(2) Radio broadcasting
(3) Printing newspapers
(4) Measuring and analyzing online performance

PG-EE-July, 2026/(Journalism and Mass Comm. )(SET-X)/(B) P.T.O.
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?
MWWHWWWW%'
(1) EEgy qoHa
(2) I TR
(3) FHMER-G BT
(4) SRS wayt &1 A oY A

60. "Platform cconomy" in social media refers 1o :
(1) Offline business system
(2) Digital platforms enabling economic transactions and services

(3) Government taxation system

(4) Print media economy

A SfEar ¥ Cewtd geEn oo R

(1) SAThTES I FOTl

(2) 0F fefrea <eer o onfid TH-37 IR FAW HeH A &
(3) FIHMH HT TOTedl

(4) foe difzar srfeawen

61. Choose the correct sentence :

(1) Neither of the students have submitted the assignment
(2) Neither of the students has submitted the assignment
(3) Neither of the students were submitted the assignment

(4) Neither of the students are submitting the assignment

62. Sclect the word that is closest in meaning 1o "meticuloys”

(1) Careless (2) Thorough

(3) Quick (4) Lazy

PG-EE-July, 2026/(Journalism and Mass Comm.)(SET-X)/(B)
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63. Fillin the blank :

The committee ... . its report next week.
(1) submit (2) submits
(3) will submit (4) submitting

64. Identify the grammatically correct sentence :
(1) Each of the boys have a bicycle.
(2) Each of the boys has a bicycle.
(3) Each of the boys having a bicycle.
(4) Each of the boys are having a bicycle.

65. Choose the antonym of "abundant” :
(1) Plentiful (2) Sufficient

(3) Scarce (4) Ample

66. Select the correctly punctuated sentence :
(1) However, he decided to continue.
(2) However he, decided to continue.
(3) However he decided, to continue.

(4) However; he decided to continue.

67. Choose the correct sentence :
(1) She don't like coffee.
(2) She doesn't likes coffee.
(3) She doesn't like coffee.

(4) She not like coffee.

PG-EE-July, 2026/(Journalism and Mass Comm.)(SET-X)/(B) P.T.O.
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Choose the correct passive form :

"They completed the project.”

| (1) The project was completed by them.
(2) The project is completed by them.
(3) The project has completed by them.

(4) The project had been complete.

. 69. One-word substitution :

A person who studies human society and social behavior.

(1) Economist (2) Anthropologist

(3) Sociologist (4) Psychologist

70. Fill in the blank :

Hardly had 1 reached the station ............ the train left.

(1) when (2) than

(3) then (4) while

71. A press relcase is usually prepared by :

(1) Judiciary (2) Public Relations department

(3) Audience groups (4) Political parties only

9 fasfea (Press Release) ¥ME: 8% a1 890 o5 w1l & 2
(1) =araqiersst

(2) S9HYS fqerr

(3) T TIE (4) Fad TS wer

PG-EE-July, 2026/(Journalism and Mass Comm.)(SET-X)/(B)
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72. Defamation involves :
(1) Copyright protection
(2) Damage to reputation through false statements
(3) Data visualization

(4) Market research

CIEFIE (Defamation) =1 Ha9 fpgq 2 7
(1) HIRTEE FHEapr

(2) B T &N ARST B gEEE Gga
(3) 32T &1 39 TEAHIT

(4) AR ST

73. Copyright protects :

(1) Original creative works (2) Government policies

(3) News values (4) Public opinion

FriTEe fha®! @ HLar & ¢
(1) Hfers @ATHS Hicrdl Hl (2) G Aifat #i
(3) gHER e i Bl (4) STHT P

74. Media literacy means :
(1) Reading newspapers daily
(2) Using social media frequently
(3) Critically evaluating media content
(4) Watching television regularly
fifggT qrRITET (Media literacy) &1 37 2 :
(1) gfafeqs gH™EI-95 9&A1
(2) Hrerer HfETT F1 AfEH ITART HEAT
(3) Hifgar gl & AEATES FeThT BT
(4) Frafeg &9 @ &dr g

PG-EE-July, 2026/(Journalism and Mass Comm.)(SET-X)/(B) P.T. O.
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75. Feedback in communication refers to -
nsc

i : .eiver's respo
(1) Sender's intention (2) Recerver p

(3) Communication channel (4) Message source

g & 'Feedback’ &1 ared B :
(1) 56 H A (2)gmaﬁﬁaﬁnﬁm

i, (3) §ER qAEAH (4)@21351@3

76. Which communication model is associated with "Who says What to Whom through

Which Channel with What Effect" ?

(1) Shannon-Weaver Model (2) Berlo Model

(3) Lasswell Model (4) Osgood Model

"Who says What to Whom through Which Channel with What Effect” 8 91
Htswr @ gatea 8 7

(1) Fr=-dET =SS (2) T HISA

(3) @mEda Hise (4) 3NEs Hisd

77. "The medium is the message" was proposed by
(1) Everett Rogers (2) Marshall McLuhan
(3) Denis McQuail (4) Wilbur Schramm
cqmegy 1 €@g91 &7 (The medium is the message) T g Rra A ?
(1) Tare ot (2) wmefer HepegeEr
(3) fr| AHEAT (4) fawaxr =9

PG-EE-July, 2026/(Journalism and Mass Comm.(SET-X)/(B)
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78. Diffusion of Innovations Theory was developed by :
(1) Harold Lasswell (2) Paul Lazarsfeld
(3) Walter Lippmann (4) Everett Rogers
feogor A% §AIRE  (Diffusion of Innovations) FE&m=T =T aferres e
far ?
(1) BMes @A (2) df ASTHHES
(3) ameex faad= (4) Tae AT

79. Which of the following is a characteristic of a feature story ?

(1) Focus on breaking news only (2) Emphasis on human interest and depth

(3) Absence of facts (4) Extremely short format

Prfeiitag & | ®rER A (feature story) @1 faRtsTr 4T B 7
(1) Faa afET T T BHiEd (2) FrEE B SR e 9 9

(3) =gt &1 FHE (4) aTcga Hfera 9rEd

Which medium is traditionally known for its "theatre of the mind" effect ?
(2) Radio
(4) Cinema

(1) Television

(3) Newspaper
“fguet HIE & HES” GUE B AT BIF-HT AT ST A 8 ?

(1) 2eftfas= (2) I
(3) FHEL-99 (4) fg=m

81. Which organization regulates digital media ethics in India under self-regulation ?

(1) Press Council of India
(2) News Broadcasters & Digital Association (NBDA)
(3) RBI

(4) TRAI
PG-EE-July, 2026/(Journalism and Mass Comm.)(SET-X)/(B) BT
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mmﬂfsﬁreﬂﬂﬂmﬁafhmvﬁm—w*%

(1) Wi 9w 9ty
magqﬂmaﬂtisw@ﬁiﬂm
(3) e

(4) Td

Which organization regulates press frecdom in India 7

(1) Election Commission (2) Press Council of India

(3) Supreme Court (4) NITI Aayog

wﬂaﬂaﬁmﬁwaﬁmﬁaﬁmzﬁqm%?

(1) g AT (2)mreﬁtrﬁﬂqﬁq'q

R R iz IRISE (4) “fer AR

Which is India's first newspaper ?

(1) Times of India (2) Bengal Gazette

(3) Hindustan Times (4) Amrita Bazar Patrika
qrre @ TE EE-T= Fra-ar o1 ?
(1) =z 36 gfozar (2) @I IeTE

(3) fEgea™ TFH (4) ST AT JHEHT

What is "Citizen Journalism” ?
(1) Government journalism (2) Journalism by common people

(3) Print media only (4) Paid journalism

crgfest- wdferoa’ @ B 7

(1) @Eaprf GBI (2) 3| @rit BT &1 o are g

(3) @ae fde HiEA (4) ST TR e

alism and Mass Comm. )(SET-X)/(B)
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. Which body issues Press Accreditation in India 7

(1) RBI (2) Press Information Bureau (PIB)
(3) Supreme Court (4) Election Commission
aRd d 99 9 S A $ar & ?

(1) FRARATR (2) 9" gaeT A

(3) |ar=a =ARTH (4) gA@ T

Which model of communication is linear ?

(1) Schramm Model (2) Shannon-Weaver Model
(3) Interactive Model (4) Transactional Model
FER &1 -1 Hisa WReH (linear) BT B ?

(1) 39 disd (2) S=A-drE =S

(3) geXfFeT H@sA (4) EiSTRE HIST

Which of the following is known as the 'Fourth Estate’ ?
(2) Legislature

(1) Judiciary

(3) Media/Press (4) Executive

Freifefag & @ fpd aewas &1 “=rer &9 (Fourth Estate) et STIdT 2?2
(1) =araarferes (2) faenfaeT

(3) #ifzar /949 (4) AR

The primary objective of Journalism is :

(1) Entertainment (2) Publicity

(3) Profit-making (4) Information dissemination

qwﬁmaﬂqgaaﬁww%?
(1) 9519 (2) 99X

(3) @ HHATT (4) gEAT3T Bl 9GR

PG-EE-July, 2026/(Journalism and Mass Comm.)(SET-X)/(B)
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91.

92.

Which of the following is nef a neWs value

(1) Timeliness (2) Proximity

(3) Impact (4) personal prcfcrcncc
Prerfftag & @ @-g1 guEr T (News valuc)

(1) S (2) Forpeett

(3) W (4) AT

The "SWs and 1H" of news writing include :

(1) What, Who, When, Where, Why, How

(2) What, Which, While, Where, Why, How

(3) Who, What, Why, Whose, How, Which

(4) What, When, Where, Which, Why, How

FHTE @ @ "SWs 3l IH" # T qreret & 7
(1) What, Who, When, Where, Why, How

(2) What, Which, While, Where, Why, How

(3) Who, What, Why, Whose, How, Which

(4) What, When, Where, Which, Why, How

The "Global South Summit" initiative was launched by :

(1) Brazil _ (2) South Africa
(3) India (4) Indonesia

(1) aTfa (2) T IThhT
(3) | (4) SSHRMET
Which gas is most abundant in Earth's atmosphere ?

(1) Oxygen (2) Carbon dioxide
(3) Nitrogen (4) Hydrogen

g&ﬁ%aqﬂﬁﬁaﬁ%wﬂﬁq_mﬂﬁqgwa?
(1) 3Tt (2) BT swEa

PG-EE- July, 2026/(Journalism and Mass Comm.)(SET-X)/(B)
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93. which planct is called the Morning Star ?
(1) Mars (2) Venus
(3) Mercury (4) Jupiter
R W& B WX BT TRT HET ST 2?
(1) 3 (2) I
3) g (4) gewfa

g4. What is the currency of Japan ?
(1) Yuan (2) Won
(3) Yen (4) Dollar
ST W gET FT B 7
(1) g= (2) 9
(3) 3 (4) STel

95. Which of the following is nof a specialized agency of the United Nations ?
(1) UNESCO (2) WHO
(3) UNICEF (4) FAO
e & @ B dgE T AR o 78 E
(1) gAeh! (2) SguEI
(3) gfad (4) Tpua

96. Which Indian stat has the longest coastline ?

(1) Tamil Nadu (2) Andhra Pradesh
(3) Maharashtra
(1) afyearg (2) Ty 9&9
@) werTS: (4) TET

(4) Gujarat

PG-EE.
EE-July, 2026/(Journalism and Mass Comm.)(SET-X)/(B)
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97. The headquarters of the International Court of Justice is located in :

(1) Geneva (2) Vienna
(3) The Hague (4) New York
stisfa e (10)) &1 geaeg wef fea B 7
(1) B (2) fag=m
(3) T B (4) =gt

98. Which country became a full member of BRICS in 2024 7
(1) Japan (2) Egypt
(3) Turkey (4) Bangladesh
20245 BRICS &9 &1 goi qa&g ®H=-a1 a9 a1 g7
(1) S99 (2) e
(3) gt (4) dFaTReT

99. The term "Stagflation" refers to :
(1) High growth and low inflation
(2) High inflation with stagnant growth
(3) Deflation with growth
(4) Stable prices and growth
“EIRALE @ o A B 7
(1) 3= fa&™ 3 FH9 JErEhid
(2) F=a gETEHifa AR B BT fah™
(3) gerpifa & e & qe @esm
(4) fee Fmd A TEE

100. Which river crosses the Tropic of Cancer twice ?

(1) Narmada (2) Chambal
(3) Tapi (4) Mahi
Fr-d1 981 FF @1 H & g 9T FIAT & ?
(1) 9¥ar (2) =aga
(3) @<t (4) HTEY

PG-EE-July, 2026/(Journalism and Mass Comm. (SET-X)/(B)
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Which Article provides Constitutional remedics to citizens ?

(1) Article 19 (2) Article 21

(3) Article 32 (4) Article 44

TR B FEANED ITER H At B-Ar PR qar B ?
(1) arg=8% 19 (2) Irg=8y 2|

(3) Ig=mT 32 (4) 0T 44

Which Indian scientist is known as the "Father of India's Space Programme" ?
(1) Homi. J. Bhabha (2) Vikram Sarabhai

(3) Satish Dhawan (4) A.P. J. Abdul Kalam
ARG % ‘IAAe] HEHA H THF BHa FHeT sar & 7

(1) Bt o =ra (2) famp aRTaE

(3) Tler Hga+q (4) "o dlo So Irgd HAW

The "Siliguri Corridor” connects :

(1) India and Nepal (2) Northeast India with the rest of India
(3) India and Bhutan (4) India and Bangladesh
‘T SER” Fa sear 8 7

(1) ARa 3T A9 (2) gaieR 9 Bl A9 9RT q
(3) 9RE 3 Y= (4) 9RT 3R FireRY

Which organization releases the World Economic Outlook report ?

(1) World Bank (2) IMF

(3) WTO (4) UNDP

fasa anides aftgea fard F des S dvar & 7

(1) fqoq &% (2) sty o1 HIY

(3) fazm =mMR Gred (4) HgFa g A Hrdwn

P. T Ok



5. Which Ministry launched "White Revolution 28

(1) Agnculture (2) Cooperation
(3) Finance (4) Home
‘e Ravgem 2,07 g e ¥ ge A
(1) %™ (2) FEHIT
(3) = (4) T8

6. Which is India's first digital village ?

(1) Akodara (2) Hiware Bazar
(3) Punsan (4) Mazgaon
qRE BT gEa Bfvew W He-ar 8 7

(1) 3THIE (2) fBat a=R
(3) gadt (4) H31TE

7. Which country hosted COP29 Climate Summit ?

(1) UAE (2) Azerbaijan

(3) India (4) Brazil

COP29 ATy farey @i I Jorarl 6| a9 F & ?
(1) gug (2) TSI

(3) WA (4) =T

8. Who is the current Secretary-General of the United Nations (2026) ?

(1) Anténio Guterres (2) Ban Ki-Moon

(3) Kofi Annan (4) Javier Pérez de Cuéllar
HgFa g B qdHE HEwEed (2026) B E 7

(1) G TetE . (2) A B

(3) BIBI =T (4) SfaT R 2 FuEr

PG-EE-July, 2026/(Journalism and Mass Comm.)(SET-X)/(C)
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9. India’s first semiconductor fabrication plant is being developed in

(1) Gujarat (2) Keralam
(3) Odisha (4) Assam
WA FH 9B qHibsaey Fator G493 waf fwfaa fear 5 2 & 7
(1) I (2) &HTAq
(3) anfEam (4) 199

10. Which country is hosting the 2026 FIFA World Cup ?
(1) Japan (2) Brazil
(3) Germany (4) USA, Canada, Mexico
2026 FreT favg H9 FH ASETT B 29T BT @B ?
(1) Smar (2) =amsfre
(3) s (4) AT, F=rsT, Afeas

1. ‘f@=w o= &1 dg¥g &9 B :
(1) faenm (2) faen
(3) fa= (4) fa=

12, ‘gifeey 99191 #1 o1 B ) g8 fBE IdeR &1 IEET0T B 7
(1) 3941 (2) ®UH
(3) uTE (4) a9F

13. W% 37 9™ fqaeg o) g8 FE-91 a5 B 7
(1) a3« (2) fax
(3) 9gF (4) HHards

PG-EE-July, 2026/(Journalism and Mass Comm.)(SET-X)/(C) P.T.0.



14 W & T 3 B @ g um grm R
(1) arye (2) -

(3) angeq LR

15, s o= -y gy B 7

(1) Tgsw (2) 5=
(3) whag (4) aEAE

16. ‘HET’ ®H IETETOT HH-TT B 7
(1) gez (2) S
(3) Reech (4) &R

17. 7=’ § $9-91 9919 2 ?
(1) Z& (2) HHuRT
(3) g5y (4) agsife

18. ‘HETT 1= FH Hio-fa=e a7 T 7

(1) 987 + 3=y

(2) 7B + afre
(3) 989 + e (4) &1 + Ty
19. ‘T’ i@ F gEEET B
(1) " (2) Ty
(3) M (4) T

20. ‘AAA T W B
(1) 5191 99 aren

)T H Y ey
(3) A &HT @l

@) 9 A 3eqey
PG-EE-July, 2026/(Journalism and Masg C"‘“"L}(SET X)(C
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21. The term “User-Generated Content (UGC)” primarily refers to -
(1) Content created only by media companics
(2) Content created and shared by users on digital platforms
(3) (_‘mvmnwnt-apmwcd content

(4) Paid advertising content only
TR B (UGC)” w5y & oref 97 B ?
(1) Fa9 Hifxar safmEt am TAET T e

t4)ahag=mqﬁsmwﬁamzﬁ€a

22. "Algorithmic filtering" in social media refers to:
(1) Manual editing of posts
(2) Showing content based on user behavior and preferences
(3) Government censorship
(4) Random content display
o iz § oeifiefe et @ & 2
(1) T2 H1 AgHe Gares
(2) T % BN AN 9HT B WK 9T FFe Ream
(3) g1 dgiayg
(4) arefee® ®de fewm

23. The concept of "Echo Chamber" in social media means ¢
(1) Exposure to diverse opinions
(2) Environment where users mostly see similar viewpoints
(3) Offline communication system

(4) Government-controlled media space

PG-EE-July, 2026/(Journalism and Mass Comm.)(SET-X)/(C) P.T.0.
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25.

TR M F g da H o B

(1) %= et & guss § o

(2) VST AT e grdnEat daw G @R # S #
(3) IHHeET FEr yomeh

@) S e fitar =

"Filter Bubble" is mainly created by :
(1) Traditional newspapers

(2) Print advertisements

(3) Radio broadcasts

(4) Search engines and social media algorithms
TR qu e e et g B 7
(1) 9RuR® TaER-ux

(2) e fasma=

(3) I gERY

(4) e 59 o Al Hifea oeifes

The concept of "Virality" in social media refers 1o -
(1) Slow spread of content

(2) Rapid sharing and spread of content online

(3) Government-approved content

(4) Offlinc newspaper circulation

g itz d arrfadt” @ ot ¥ .

(1) §rE &1 €M1 989R

(2) AR |/ H AT F e

(3) EEHIT STAIET Al

(4) ATHART GEE-9 [qaTor

PG-EE-July, 2026/(Journalism and Mass Comm.)(SET-X)/(()
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28.

"Hashtag" on social media is used for :
(1) Blocking users

(2) Categorizing and indexing content
(3) Encrypting messages

(4) Editing videos
T T § B’ #r 39N el Bar £ 7

(1) ITArTHaiatt HI =il HAT
(2) |t B Aofigs oI gelflaws &
(3) dexll & ufspe HLET

(4) difEaT daes HEA

"Influencer marketing" refers to :
(1) Government advertising campaigns

(2) Promotion of products through social media influencers
(3) Newspaper advertisements

(4) Television news reporting

““geRUEY AR T B 7

(1) ¥ [@sme Af¥EE

(2) @I HFTT FHRIEAH H ARAH F IOET B WGR
(3) FHER-99 a5+

(4) @ gureny R

"Digital footprint” means :

(1) Physical movement online

(2) Data trail left by users on the internet
(3) Internet speed tracking

(4) Computer hardware storage

PG-EE-July, 2026/(Journalism and Mass Comm.)(SET-X)/(C)
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30.

“Feforem gefie” &1 aef B

(1) Iffqemgs Mfas afafarer

(2) getde T ayEAiall aw Bret T 32
(3) gee oy pa

(4) FYeX BTEAT HUBIT

"Fake engagement” on social media includes :

(1) Organic likes and shares

(2) Bot-generated likes, comments or followers

(3) Verified accounts

(4) Journalistic interaction

e it 9v P dieme” F g9 et B ?
(1) arafas @gs ol

(2) g ERT 9910 T @%h, FHe a7 Bl
(3) gofoa @x

(4) 9FHIAT H9arE

"Misinformation" refers to :

(1) Deliberately false information

(2) Government reports

(3) Verified news

(4) False information shared without harmfu] intent
“TrEzpIE” = B 7

(1) TFgHHT B T Ted AqEHE
(2) |t g

(3) FAIad qH=ER
(4) a1 o SR B T T T e
PG-EE-July, 2026/(Journalism and Mass Comm, )(SET-

X)/I(C)




31.  In advertising a slogan is :
(1) A legal notice (2) A brand's memorable phrase

(3) A press relcase (4) A news report

fREmes & e @ Bar & 7
(1) g g (2) | T AEINT FTFAT

(3) 99 REfa (4) gaER g

32. Ethical Journalism requires :

(1) Sensationalism (2) Political bias

(3) Accuracy and fairness (4) Commercial influence

A gFHRar & e w4 sravas & ?

(1) geg=raoran (2) TSI 99T
(3) Terhpar 3K fregear (4) =ZEq&E IqE

The theory that explains how media exposure shapes perceptions of reality is :

(1) Cultvation Theory (2) Dependency Theory

(3) Agenda-Setting Theory (4) Two-Step Flow Theory
ae fHEia $9-a1 8 St gaar 8 6 Aifdar $ gu & anit 3 arafasar 8

gfqd grome $9 fAfdq & & ?
(1) a9 fasia
(3) utsT-faiRor i

(2) frefRar Rygia
(4) TE-goig yare Haia

34. The target audience refers to :
(2) Advertisers

(1) Media owners
(4) Intended recipients of a message

(3) Editors
a1 /a2 (Target Audience) & a1 g 8 ?

(1) #ifzar aifas (2) fasg=ETE

(3) HUREH (4) Har & fesd grdewal

PG-EE-July, 2026/(Journalism and Mass Comm.)(SET-X )/(C) P.T.O.
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35.

37.

In news writing, the opening paragraph is called :

(1) Caption (2) Lead

(3) Shug (4) Byline

THER d@q | g aTg=8% (Opening Paragraph) T FT HBT ST B ?

(1) = (2) &S /3mE

3) T (4) aTEETE

The concept of "Gatekeeping” in mass communication was first systematically
developed by :

(1) Kurt Lewin (2) Harold Lasswell

(3) Wilbur Schramm (4) Everett Rogers

THEER ¥ ‘e’ @ e|uNen & aied diaded 999 9Ed e
fpar ?

(1) He AfFH (2) Bifes oEaw
(3) faw=T a9 (4) wee Tord

The theory that argues media may not tell people what to think, but what to think
about, is :

(1) Cultivation Theory (2) Agenda-Setting Theory
(3) Uses and Gratifications Theory (4) Dependency Theory

gg faeia sH-91 & fEs Agar Jifgar @t & a7 geer & ge 18t a0,
afes e fawg 9T 9 & g8 uifta &ar & ?

(1) gad= Faeia (2) wstsT-frator fagaia
(3) 394 ud Hgfte fEem (4) Mefwen faesia

PG-EE-]July, 2026/(Journalism and Mass Comm.)(SET-X)/(C)



38. The "Hypodermic Needle Theory" assumes that :
(1) Audicnces actively interpret messages
(2) Media messages have direct and powerful effects
(3) Media cffects are minimal
(4) Audiences resist media intluence
“egaIsfife e Rymia” (Hypodermic Needle Theory) & JHN -
(1) ==feh w2l & afka awer s &
(2) #ifzgr H221 #1 g™er iR sifreneh gwE gsar @
(3) HfEAT H1 gWE aga w9 Ear B
(4) w3l M1 gwa &1 Ui wa &

39. In communication research, "selective exposure” refers to :
(1) Exposure to all available media
(2) Choosing messages consistent with existing beliefs
(3) Government control of information
(4) Exposure to paid content only
HE gEYE J “GF9eq% |@9d’’ (Selective Exposure) & T S1dgE R ?
(1) g5 Igcrey Hifsar & d9sb & 371
(2) G g AFFATAT ® ATST G BT AT BEAT
(3) g1 9T HIHR o
(4) Pad YPIA & T3 PR T G @A

40. Who proposed the "Two-Step Flow of Communication Model" ?
(1) Marshall McLuhan and Denis McQuail
(2) Paul Lazarsfeld and Elihu Katz
(3) Harold Lasswell and Wilbur Schramm
(4) Noam Chomsky and Edward Herman

PG-EE-July, 2026/(Journalism and Mass Comm.)(SET-X)/(C) P.T.O.
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“Fa-avofa wa yaw wtga” (Two-Step Flow of Communication Model) by

airafRe fear ?

(1) antsr fqem aun fa B

(2) 919 ot o ufeg e

3) BAes araAw aun Rt A9

(4) 9 I qe usgE BEA

41. A newspaper editorial reflects :
(1) Public opinion (2) Reporter's opinion
(3) Newspaper's institutional opinion ~ (4) Government opinion
FAER-95 H GURHE has yRitita Hn 8 7
(1) S==a (2) ROET # T
(3) F9ER-9 #I gerE ™ (4) IR &H TF

! 42. Fact-checking is important because it :

| (1) Increases entertainment value (2) Ensures accuracy
(3) Reduces publication costs (4) Improves advertising revenue
deg-5i1g (Fact-checking) #ewgel 8, &ifs g% :
(1) TS &1 &T FEr 2 (2) "<mpaT gl w2
(3) 9 AR HH FHIAT 8 (4) {s9T o1y Terh 2

43. Which medium is most suitable for instant dissemination of news ?

(1) Magazine (2) Book

(3) Newspaper (4) Internet
mmﬁ%aﬁaw%ﬁmaﬁwwwwﬁm%?
(1) af=rem (2) g%

(3) gEE-IA 4) Te==

PG-EE-July, 2026/(Journalism and Mass Comm.)(SET-X)/(C)

e



13

44. TRP stands for :
(1) Television Rating Point
(2) Television Reporting Process
(3) Total Reach Program
(4) Television Response Point
TRP &1 yof &9 7 8 7
(I) Television Rating Point
(2) Television Reporting Process
(3) Total Reach Program

(4) Television Response Point

45, Plagiarism means :
(1) Reporting facts
(2) Conducting interviews
(3) Copying others' work without credit
(4) Editing content
qiefcas =t (Plagiarism) 1 oref 8 -
(1) =1 # R
(2) HRATHIR T
(3) fa=m 27 Ru g@dt & & P AHA BHAT
(4) 9=l T GUEREA HIAT

46. The process of selecting news for publication is called :
(2) Gatekeeping

(1) Framing
(4) Feedback

(3) Encoding
YEIH % fo0 @9MERt & 999 @ GFRAT 6 T HBT ST & 7
(1) ®fF (2) eI
(3) T=pIET (4) wfergfee

PG-EE-July, 2026/(Journalism and Mass Comm.)(SET-X)/(C) P. T. O.
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47. Agenda-Setting Theory suggests that media :
(1) Tell pcople what to think
(2) Tell people what to think about
(3) Control political partics
(4) Influence advertising rates
THET-AfE Rysiq @ orgEr HfEan -
(1) S & F91 Hraar 78 T@w
(2) ST Ry v oz e @ a8 ganr @
(3) TSRS &=t Bt Frafra s @
(4) T =3 @ g s @

48. Viral content is content, that :
(1) Is scientifically verified
(2) Is approved by government
‘ (3) Spreads rapidly online
1 (4) Is published in newspapers
| gTaTd |THIT (Viral content) @& qrEft B, <t :
(1) s =7 & wema &
(2) FIHR BERT AFHMRT &
(3) AR TSl | el &
(4) FHER-9A1 § Y6 8l

49. Fake news refers to :

| (1) Opinion pieces (2) Advertisements
(3) Satire (4) Deliberately misleading information
%% g (Fake News) & awad & -
(1) 7 (2) fasmmasy
(3) = () T T ST

PG-EE-July, 2026/(Journalism and Mass Comm.)(SET-X}I{C)
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50. Public Relations mainly aims to ;
(1) Conduct clections (2) Maintain a positive public image
(3) Publish textbooks (4) Regulate media

IFHYH (Public Relations) &1 q@oq JRgq a1 & 7
(2) umrersh arEafe of g9 waen

(D g1 U1
(4) g w1 FaEa s

(3) AIEI-GRI®H GHMIET HIAT

51.  Which organization regulates digital media cthics in India under self-regulation ?

(1) Press Council of India
(2) News Broadcasters & Digital Association (NBDA)

(3) RBI

(4) TRAI
wra # RBfvrea Hifdar @ Aqear s @-Faaa & deq a9 FEhHa s 8 7

(1) |y 99 qfitsg
(2) g1 dlepred ds Bea aaifmem

(3) TS
(4) 78

Which organization regulates press freedom in India ?

52.
(2) Press Council of India

(1) Election Commission

(3) Supreme Court (4) NITI Aayog

qd § U9 & @asar @ FERE e s 8 7
(2) W™ 99 qiteg

(1) g-m@a 3T
(4) <Hifer s

(3) |galea <Ay

2G-EE-July, 2026/(Journalism and Mass Comm.)(SET-X)/(C) P.T.O.
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C
53.  Which is India’s first newspaper ? 57
] ¥ ) wh .
(1) Times of India () Bengel Caasile (I .
o Razar Patrils ) Jug
(3) Hindustan Times (S AainN B R (3) M
3) Me
2 -|1 o ?
HWRE &H1 98 §HER-99 FH-97 . e
(1) T 3t zfosgy (2) =TT TSTE (1) =
(3) Rgw™ ey (4) YT IR DI (3) *fifs
54. What is "Citizen Journalism" ? %8, The prim
(1) Government journalism (2) Journalism by common people 1) Ente
, (3
(3) Print media only (4) Paid journalism . : PrFUﬁ
e eifeen g 2 (1) 7ers
(1) ¥ ggiftar (Q)Wﬁﬂ‘ﬁmiﬁaﬁﬂﬁﬁﬁ?ﬁﬁm (3) sme
(3) Faa fBie Hifegr (4) T AR gepiar
59. Which of
55. Which body issues Press Accreditation in India 9 (1) Timel
(1) RBI (2) Press Information Bureau (PIB) (3) Impac
(3) Supreme Court (4) Election Commissjon ;
(1) 9999
AR F 9F AT B T ey 7 s
LRI
(1) HEiang 2) 98 gE =gy
60. The "SWs
3) 4 '
(3) |at=a =TT @) I 3many (1) What,
S S s T (2) What,
56. Which model of communication is inear 7 (3) Who, \
(1) Schramm Model (2) Shanm}n-wcmacr Model (4) What,
(3) Interactive Model (4) Transactiona] Model "
(1) What, \
HE FH HA-H1 qiza Heaws (lincar) ey & 7 (2) What, \
(4) What, v
(3) zeifreq dtza (4) FiSterarerey Hzq

PG-EE-July, 2026/
PG-EE-July, 2026/(Journalism and Mass Comm.\SET.x ()
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57. Which of the following is known as the 'Fourth Estate’ ?

(1) Judiciary (2) Legislature
(3) Media/Press (4) Exccutive
Frifefaa § @ RrQ aads @1 dvr w0 (Fourth Estate) %1 i & 7
(1) graqiferant (2) feeniaesr
(3) HiiRaAg (4) @refarferet
58. The primary objective of Journalism is :
(1) Entertainment (2) Publicity
(3) Profit-making (4) Information dissemination
IHFHIAT H W& I8 1’ 7
(1) 7R (2) 9&R

(3) @9 HHET (4) GEFTHAT B THX

59. Which of the following is not a news value ?

(1) Timeliness (2) Proximity

(4) Personal preference

(3) Impact

Fr=tferfaga & @ ®F-A1 AR 9o (News Value) 7&F & 7
(1) gaag=dl (2) epedr

(3) 9w g (4) AT 9EHS

60. The "SWs and 1H" of news writing include :
(1) What, Who, When, Where, Why, How
(2) What, Which, While, Where, Why, How
(3) Who, What, Why, Whose, How, Which
(4) What, When, Where, Which, Why, How
qUTER @@q & "SWs 3 IHY | anfie € 7
(1) What, Who, When, Where, Why, How
(2) What, Which, While, Where, Why, How
(3) Who, What, Why, Whose, How, Which
(4) What, When, Where, Which, Why, How

PG-EE-July, 2026/(Journalism and Mass Comm.)(SET-X)/(C) P.T.O.
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61. A pross release is usually prepared by :
(1) Judiciary (2) Public Relations department

(4) Political partics only
=R B 7

(3) Audience groups
99 R (Press Release) | RpE® BT a9 &l
(1) =TT (2) SRS A

(3) a3t gE (4) Fae TeTaD S

62. Defamation involves :
(1) Copyright protection
(2) Damage to reputation through false statements
(3) Data visualization
(4) Market research
e (Defamation) &1 Fau fHad 2?7

(1) HHRET T
(2) F& FUF ER UTST F THAE TG
(3) 32T B I TRTHT
(4) TR ST

63. Copyright protects :
(1) Original creative wWorks (2) Government policies
(3) News values (4) Public opinion
FriTze HEd @ HE 8 ?
(1) Wferd TEAHS Piadl B (2) |H At #
(3) gHER J&41 &l (4) S9HAE HI

64. Media literacy means :
(1) Reading newspapers daily (2) Using social media Reaueitly

(3) Critically evaluating media content  (4) Watching television regularly

PG-EE-July, 2026/(Journalism and Mass Comm.)(SET-X)/(C)
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Hif¥ar \@wRiTa (Media literacy) @1 aef B ¢

(1) wfafRs gum=r-93 9g

(2) FzrE Hifzar 1 e 39T FHLAT

(3) HifEar el #1 aneEAE gedih HIAT
(4) Fafia =g |/ & g

65. Fccdback in communication refers to :

(1) Sender's intention (2) Receiver's response

(3) Communication channel (4) Message source
a7 § 'Feedback' &1 7% 2 :
(1) 99% H1 B

(3) 9917 Hr=g9

(2) UTeIhdT Bl Af=HAT
(4) E2QT FHT AT

Which communication model is associated with "Who says What to Whom through

Which Channel with What Effect" ?

(1) Shannon-Weaver Model (2) Berlo Model

(3) Lasswell Model (4) Osgood Model

"Who says What to Whom through Which Channel with What Effect” B2 BESCIES

gtz @ HaET &8 ?
(1) I==-drav dfsa (2) a¥e H9fsd
(3) @Ead Hizd (4) HAEFYs HisA

67. "The medium is the message" was proposed by :
(1) Everett Rogers (2) Marshall McLuhan

(3) Denis McQuail
“mgrery # #2921 2”7 (The medium is the message) &1 gfares ras fear ?

(1) Tate o (2) "t HehelEr
(3) 2| Aafdaa (4) Reay A9

(4) Wilbur Schramm

*G-EE-]July, 2026/(Journalism and Mass Comm.)(SET-X)/(C) P.T. O
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68. Diffusion of Innovations Theory was developed by :
(1) Harold Lasswell (2) Paul Lazarsfeld

(3) Walter Lippmann (4) Evecrett Rogers

FISH 3% g=@e=9 (Diffusion of Innovations) frar= &1 9feaaEs Py
e ?

(1) e o= (2) dfe SoTHHeS

(3) IRy Ry (4) uate T

69. Which of the following is a characteristic of a feature story ?
(1) Focus on breaking news only (2) Emphasis on human interest and depth
(3) Absence of facts (4) Extremely short format
=t & & @ @@ (feature story) @1 e #4718 ?
(1) Faa aFFT <=1 w e (2) FFEE s AR TEAAT 9 aq
(3) =% HT ey (4) TS |ieT 9TEd

70. Which medium is traditionally known for its "theatre of the mind" effect ?

(1) Television (2) Radio

(3) Newspaper (4) Cinema

“faer A% T AES” g9E $ [ -9 "H STHET S 8 7
(1) efifersr (2) e

(3) FEER-9 4) ==

71. The concept of "Manufacturing Consent" is associated with :

(1) Walter Lippmann (2) Noam Chomsky & Edward Herman
(3) Harold Lasswell (4) Marshall McLuhan

(1) afeex femas=q (2) S = ug uzad e
(3) Bles ArEad (4) wTefer Fepger

PG-EE-July, 2026/(Journalism and Mass Comm.)(SET-X)/(C)
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74.

" - -, x 4 Wi . " "
Encoding-Decoding” model of communication was proposed by

(1) Stuart Hall (2) Wilbur Schramm

(3) David Berlo (4) Shannon-Weaver
ORISR’ gER w@isa paa Gar ?
(1) e ga (2) et 4m

(3) Mz Fa1 (4) -dET

In media studies, "Hegemony" primarily refers to :

(1) Legal control over media (2) Advertising influence only

(3) Audience feedback system (4) Cultural dominance of ruling class

Hifzgr oregga § CBNHr” @ onf @
(1) ®fEar 9T ST FEo (2) daa fasmas gHq=
(3) st ufergfee ol (4) s BT @IEHTS THE

"Disinformation" means :
(1) Unintentional mistake in reporting

(2) Deliberately false information spread to mislead

(3) Educational content

(4) Scientific research

“fegz=gmHe’” &1 379 2 :

(1) feqifdr & oo d g2 Tt

(2) AFGHHT el AHBR BT dld HH YT Bl
(3) Freaforw A

(4) A= oM

PG-EE-July, 2026/(Journalism and Mass Comm.)(SET-X)/(C)
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75. "Clickbait" refers to
(1) Venfied academic content
(2) Sensational headlines to attract clicks
(3) Government notices
(4) Research articles
“TrEde a1 wer & 7
(1) geniye Hfwfoes wr
2) R o wed & for e 2w
(3) e geEmd
(4) MY g

76. "Shadow banning" refers to :
(1) Permanent account deletion
(2) Reducing visibility of content without informing the user
(3) Promoting posts
(4) Verified badge system
“or2y Afr” FT B 2
(1) @ I @l &9 § sl
(2) g=rE I a1 g Hde H g B BT
(3) 9= &I F@MET AT
(4) TEMET 5T gOTed!

77. "Framing" in media refers to :
(1) Editing video clips
(2) Selecting and emphasizing aspects of reality
(3) Printing newspaper layout
(4) Audience measurement
dfzar & “wET H oot ® -
(1) iz qg9re=
rZ)W%@WaﬁwwaﬂT:ﬁ%mm
(3) gHE-99 [==EA
(4) g9 HGH

PG-EE-July, 2026/(Journalism and Mass Comm.}(SET-X)I(C)




78. "Crowdsourcing" in digital media means -
(1) Content created by a single journalist
(2) Collecting ideas or content from a large online community
(3) Government reporting
(4) Paid advertisements
fBforew Hifzar & “‘wrasamdT’ & ot 2 :
(1) T THR ERT I915 T3 HHE
(2) AR 93 gYEE 9 fER a1 gl ohA BT
(3) "R Raifér
(4) g e T s

79. "Social media analytics" is used for :
(1) Hardware repair
(2) Radio broadcasting
(3) Printing newspapers
(4) Measuring and analyzing online performance
Mere difEgar oHfefeary &1 39anT feafae fear s 2 ?
(1) eEday q0Hd
(2) AT gEROT

(3) gHER-9 B9l
(4) FaET weel &1 "= 3T feerso

PG-EE-July, 2026/(Journalism and Mass Comm.)(SET-X)/(C) P.T.O.
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80. "Platform economy” in social media refers 10

(1) Offlinc business system

o eactions and services
(2) Digital platforms cnabling cconomic transactions
(3) Government taxation system

(4) Print media cconomy

cer A A rend R @ o B

(1) offoheITgs SR JoTel
(B@Wr@zﬂﬁ@wﬁi&ﬁaﬂ—ﬁﬁﬁﬁﬁmmg
(3) FIHT FHT TOTRA
(4) fore Hifzar aref=ae

81. The "Global South Summit" initiative was launched by :
(1) Brazil (2) South Africa
(3) India (4) Indonesia
rehaﬁmuﬂiﬁtcrﬁfam%mmmaﬁné ?
(1) grsie (2) &faroT 3THIHT
(3) WA (4) gSTHTTET

82. Which gas is most abundant in Earth's atmosphere ?

(1) Oxygen (2) Carbon dioxide

(3) Nitrogen (4) Hydrogen

gz&f%m{ﬁ@ﬁﬁﬂﬂﬁhﬁﬁwﬁﬁq_@%qﬁ;w%?
(1) aitadro= (2) e sEAITFaES

(3) AR 4) BREE

pG-EE- July, 2026/(Journalism and Mass Comm.)(SET-X)/(C)



g3. Which planct is called the Moming Star ?

(1) Mars (2) Venus
(3) Mercury (4) Jupiter
g T' S W BT AT HET AT B ?
(1) w7« (2) 9%
(3) g9 (4) gEERy
84. What is the currency of Japan ?
(1) Yuan (2) Won
(3) Yen (4) Dollar
S B OYET H;T B ?
(1) T+ (2) 9=
(3) F= (4) ST
85. Which of the following is not a specialized agency of the United Nations ?
(1) UNESCO (2) WHO
(3) UNICEF (4) FAO
Prefafag § @ @9 d@gaa U & fafeee oot 787 8 7
(1) T (2) s=gUAA
(3) FFHEw (4) TopT

86. Which Indian state has the longest coastline ?

(1) Tamil Nadu (2) Andhra Pradesh

(3) Maharashtra (4) Gujarat
qRE # fpg o9 F1 ggdl dedan qad @dl @ ?
(1) afFerg (2) 3y 93
(3) AT (4) 0T

PG-EE-July, 2026/(Journalism and Mass Comm.)(SET-X)/(C) PO,
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87.

PG-EE'J uly, 2026/(J

. . 3 . e located in
The headquarters of the International Court of Justicc 18

(1) Geneva (2) Vienna

(3) The Hague (4) New York
G‘W“W{lﬂ)ﬁg@mﬂﬁﬁﬁm%?
(1) R (2) faa

(3) & & (4) =IdT®
Which country became a full member of BRICS in 2024 7
(1) Japan (2) Egypt

(3) Turkey 4) Bangladesh
2024 % BRICS aqgaargﬂinma?m—mamam% ?
(1) =1 2) e

(3) gH (4) FreR

The term "Stagflation” refers to :

(1) High growth and low inflation

(2) High inflation with stagnant growth

(3) Deflation with growth

(4) Stable prices and growth

c@mgdgE” w1 I w0 27

(1) F=a faswE 3T F4 TETETT

(2) Fe e SR TE B3 AHR
(3) gerefa # fae # arr fasm

(4) =X Frd 3T f[as™
ournalism and Mass Comm.)(SET-X)/(C)
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st Vhich river crosses the Tropic of Cancer twice ?

(1) Narmada (2) Chambal
(3) Tapi (4) Mahi
P-d T8 BB @ B QA G ure req B 7
(1) T (2) =T
(3) ar=f (4) AT

g1. Choose the correct sentence :
(1) Neither of the students have submitted the assignment.
(2) Neither of the students has submitted the assignment.
(3) Neither of the students were submitted the assignment.

(4) Neither of the students are submitting the assignment.

92. Select the word that is closest in meaning to "meticulous” :
(1) Careless (2) Thorough
(3) Quick (4) Lazy

93. Fill in the blank :
The committee ............ its report next week.

(1) submit (2) submits

(3) will submit (4) submitting

94. Identify the grammatically correct sentence .
(1) Each of the boys have a bicycle.
(2) Each of the boys has a bicycle.
(3) Each of the boys having a bicycle.

(4) Each of the boys are having a bicycle.

PG-EE-July, 2026/(Journalism and Mass Comm.)(SET-X)/(C) P.T.O.
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95.

97.

100.

Choose the antonym of "abundant" :

(1) Plentiful (2) Sufficient
(3) Scarce (4) Ample

Sclect the correctly punctuated sentence -
(1) However, he decided to continue,
(2) However he, decided to continue.
(3) However he decided, to continue.

(4) However; he decided to continue.

Choose the correct sentence ;
(1) She don't like coffee, (2) She doesn't likes coffee.
(3) She doesn't like coffee. (4) She not like coffee.
Choose the correct passive form :

"They completed the project.”

(1) The project was completed by them,
(2) The project is completed by them,
(3) The project has completed by them

(4) The project had been complete.
One-word substitution

(1) Economist

(3) Sociologist

Fill in the blank !

Hardly had | reached the statjop

............ the train left.
(1) when (2) than
(3) then (4) while
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1. A press releasc is usually prepared by :

(1) Judiciary (2) Public Relations department

(3) Audience groups (4) Political partics only

99 REfT (Press Release) @ fras a&r e 45 ah & 7
(1) =rarfere (2) S9E9S [@aHET

(3) =% T@ym (4) Paa Tofeas g

2. Defamation involves :
(1) Copyright protection
(2) Damage to reputation through false statements
(3) Data visualization

(4) Market research

"8l (Defamation) &HT oo fhad & ?

(1) HMHRIET &1
(2) g2 FHoAT ERT GRTST B JHAE T2

(3) B2 HT §IT TRIAHIOT
(4) 9T IIgHE

3. Copyright protects :

(1) Original creative works (2) Government policies

(3) News values (4) Public opinion
FdEe fRa®Hl w1 ST & ?
(1) et TF19% FHiaal # (2) F¥Hra oAt @

(3) 99ER gt & (4) SIEHAT &

G-EE-July, 2026/(Journalism and Mass Comm.)(SET-X)/(D) P. T.O.



4. Media literacy means
(1) Reading newspapers daily
(2) Using social media frequently
(3) Critically evaluating media content
(4) Watching television regularly
i @R (Media literacy) #1 91 &
(1) ufafes gamErR-—9=3 9¢-1
(2) @t HifEar & Afew ITART BT
(3) WfEaT qrEfh &1 oneeAREEs gedihd BT
(4) Frafta =7 & &l 3@

5. Feedback in communication refers to :

(1) Sender's intention (2) Receiver's responsc

(3) Communication channel (4) Message source

g7 § 'Feedback' &1 aref B -
(1) Us/6 T IBA (2) ATl @l dfcf=har

(3) 99 qTEIH (4) H29T HT HiT

6. Which communication model is associated with "Who says What to Whom through
Which Channel with What Effect” ?

(1) Shannon-Weaver Model (2) Berlo Model
(3) Lasswell Model (4) Osgood Model

"Who says What to Whom through Which Chann i '
el with What Effect" 5 891
Atz | daiua & 7 at edt

(1) F==1-dreax Arsa (2) AT HAtzar

PG-EE-July, 2026/(Journalism and Mass Comm.)(SET-X)!(D)



7. "The medium is the message" was proposed by :
(1) Everett Rogers (2) Marshall McLuhan
(3) Denis McQuail (4) Wilbur Schramm
“mreaq € |9 87 (The medium is the message) %1 wfaared fFHaa fBpar ?
(1) Tate Ao (2) wter Fhge™
(3) 3E Apiraa (4) =T =
8.

Diffusion of Innovations Theory was developed by :

(1) Harold Lasswell (2) Paul Lazarsfeld

(3) Walter Lippmann (4) Everett Rogers

S9gs= off% zAY=a (Diffusion of Innovations) =T &1 WiAUREH fHa

par ?
(1) Blfes oaw (2) I AoTHBes
(3) geeT foaas (4) TaeE T

9. Which of the following is a characteristic of a feature story ?

(1) Focus on breaking news only

(3) Absence of facts (4) Extremely short format
fFr=fefaa & 9 $ER a@ (feature story) & fa9sar @471 & ?

(1) Faa dfpT =IsT 9T Bfed (2) HHEE B AR TEAAr 9T G
(3) T=g1 &1 NG (4) 3Igd 9 UR=g

(2) Emphasis on human interest and depth

10. Which medium is traditionally known for its "theatre of the mind" effect ?

(1) Television (2) Radio

(3) Newspaper (4) Cinema

“forey A% T 9ES” guE & T HE-|1 ANEH AT ST 8 7
(1) e<hfae= (2) Iz

(3) FHER-95 (4) F=m

PG-EE-July, 2026/(Journalism and Mass Comm.)(SET-X)/(D) P.T.O.



: i er sclf-regulation -
11, Which organization regulates digital media cthics in India und cgulation 7

(1) Press Council of India

(2) News Broadcasters & Digital Association (NBDA)

(3) RBI

(4) TRAI

R ¥ Feforee e & Sear B @-FEEA B e B FERT Fwm g
(1) ¥R 99 gfiisg

2) g1 drswred dz f3fea caifdee™

(3) AT
4) 7%
12.  Which organization regulates press freedom in India ?
(1) Election Commission (2) Press Council of India
(3) Supreme Court (4) NITI Aayog
ARG ® 99 #H @aAar B AR B o 27
(1) AT ST (2) W 99 gfteg
(3) gate =gy (4) ff 3w

13. Which is India’s first newspaper ?
(1) Times of India (2) Bengal Gazette
(3) Hindustan Times (4) Amrita Bazar Patrika
ART HI GBS FHEL-9H HIF-HT 47 ?
(1) 2= 3 gfos (2) S ToTe

(3) g™ < (4) 3T I gty
PG-EE-July, 2026/(Journalism and Mass Comm.)(SET.x)/(D)



14, What is "Citizen Journalism" ?

(1) Government journalism (2) Journalism by common people
(3) Print media only (4) Paid journalism
“rafes orifeow’ @ B 2
(1) & ggHia (2) 3™ @R ERT & S arell IHBLaT
(3) Baw fife Hifgan (4) T SN gL
15. Which body issues Press Accreditation in India ?
(1) RBI (2) Press Information Bureau (PIB)
(3) Supreme Court (4) Election Commission
HRA H U9 AT B 9 dar B 7
(1) oTReremg (2) 98 e I
(3) wat=a =Irnea (4) A AR
16. Which model of communication is linear ?
(1) Schramm Model (2) Shannon-Weaver Model
(3) Interactive Model (4) Transactional Model
YR &1 HE-91 93d Waw (lincar) Bfar & ?
(1) 3= dizad (2) A-dEY Hisw
(3) ge¥faea Hisd (4) R HisT
17.  Which of the following is known as the 'Fourth Estate' ?
(1) Judiciary (2) Legislature
(3) Media/Press (4) Executive
Ffefaa § | 8 ad=s &1 ‘dren &9 (Fourth Estate) F8T STiam 8 7
(1) =argurier (2) Frentae
(3) #fzan e (4) @rdriereht

PG-EE-July, 2026/(Journalism and Mass Comm.)(SET-X)/(D) P.T. O



18. The primary objective of Journalism is -

(1) Entertainment (2) Publicity

(3) Profit-making (4) Informatjy, dissemjnati
UAHRAT 6 IFT IB9T FT & ? o
(1) F9R== (2) et

(3) & FHHFT

) gFTI3it 3 T
19.  Which of the following is not a news valye ?

(1) Timeliness (2) Proximity

(3) Impact (4) Personal preference
FrfafaT § & @S- AR 98 (News Value) 7#F % 7
(1) d9gasm (2) Fspean

(3) 99 g

(4) =TT qHe
20. The "SWs and 1H" of news writing include -
(1) What, Who, When, Where, Why, How
(2) What, Which, While, Where, Why, How

(3) Who, What, Why, Whose, How, Which
(4) What, When, Where, Which, Why,

How
TIER QT # "SWs air |H" | T mie B 2
(1) What, Who, When, Where, Why, How

(2) What, Which, While, Where, Why, How

(3) Who, What, Why, Whose, How. Which

(4) What, When, Where, Which, Why, How

21.  The "Global South Summit” initiative was launched by :
(1) Brazil (2) South Africa
(3) India

(4) Indonesia

’Fﬁaamuﬁfﬁzmﬁm%mmmaﬁﬂé?

(1) arsfre (2) gfEyor 3T
(3) =g (4) ==faraT

P(:-EE-JUI}’.




22. Which gas is most abundant in Earth's atmosphere ?

(1) Oxygen (2) Carbon dioxide
(3) Nitrogen (4) Hydrogen
qeft B argrisw F Al @E1 & BeE-d g q o @ 2
(1) 3= (2) A SFIHTFARS
(3) SIS (4) BTIEFISH
23. Which planet is called the Morning Star ?
(1) Mars (2) Venus
(3) Mercury (4) Jupiter
e W& # AR & ART FB/T AT B ?
(1) =71 (2) g
(3) gu - (4) geeaia
24. What is the currency of Japan ?
(1) Yuan (2) Won
(3) Yen (4) Dollar

A & e 4§ ?
(1) g3+ (2) a=
(3) I (4) Ster”

25. Which of the following is not a specialized agency of the United Nations ?

(1) UNESCO (2) WHO
(3) UNICEF (4) FAO

Frfofaa & @ $= dgaa g @ [@aftre oot 78f 2 ?
(1) gEn! (2) S=gTEHA!

(3) gi-E®w (4) THTIAT

PG-EE-July, 2026/(Journalism and Mass Comm.)(SET-X)/(D) P.T.0.
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26. Which Indian statc has the longest coastlinc -

a Pradesh
(1Y Tamil Nadu (2) Andhra Pradc

(3) Maharashtra (4) Gujaral
uRa B ey e @ gl aedn qaa @@ & 7
(1) afyeeng (2) 3Ty 9&T
(3) HEwTS (4) oI

27. The headquarters of the International Court of J ustice is located in :

(1) Geneva (2) Vienna
(3) The Hague (4) New York
s =mawE (IC)) %1 geaws el e 8 7
(1) fryar (2) faF
(3) & & (4) gaH

28. Which country became a full member of BRICS in 2024 ?
(1) Japan (2) Egypt
(3) Turkey (4) Bangladesh
2024% BRICS 998 &1 Yol He& &Hi9-91 397 g7 8 ?
(1) >911 (2) ma
(3) Tt (4) FFeIRRT

29. The term "Stagflation” refers to :
(1) High growth and low inflation
(2) High inflation with stagnant growth
(3) Deflation with growth

(4) Stable prices and growth

PG-EE-]July, 2026/(Journalism and Mass Comm.)(SET-X)/(D)



“ERTHRIIN @1 ot @ B 7

() 359 R o &9 qeedify

(2) 399 JERHIRY ol B0 Ban Ry
3) EERif F frae & 9 fag
4) R W ot Ry

30.  Which river crosses the Tropic of Cancer twice ?

(1Y Narmada (2) Chambal
(3) Tapi (4) Mahi
- T FB @ B QY AR 9T Hd B ?
(1) =y (2) g9
(3) ar=dy (4) =

31. ‘FEr == %1 qgwg w9 B
(1) Ren (2) feren
(3) [T 4) @

32. ‘Ot ST &1 g4 BV g8 9 IR &1 Igeor 2 ?

(1) 3997 (2) ®9h
(3) ITIIE (4) 79%
33. 9 R W ey WP g8 HE-91 9 & ?
(1) |93 (2) ey

(3) Hgad (4) Hharels
34. S FHH A q B B fow uF q=m B o

(1) 387 (2) =

(3) g™ (4) 31X

PG-EE-July, 2026/(Journalism and Mass Comm.)(SET-X)/(D)
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37.

‘W’ e F Pre-q1 g B 7

(1) agsy
(3) FHag

‘G HT IZEOT HHA-ET & 7

(1) g=x
(3) Reh

A’ H HE-GT T & ?
(1) 28

(3) agEN

HETH = FH Gie-famy w@mr g 7
(1) HBT + oFfe

(3) 98q + HATHT

M’ 9T H GEgGT B ¢
(1) T4

(3) TImT

‘TAS Bl 7 B -
(1) 5/ 91 aren
(2) STa1 & & grer
(3) Sl &I @l

(4) T & Ie9~

(2) 8&

(4) aEdI®

(2) QI
(4) &R

(2) TIra

(4) T

PG-EE-July, 2026/(Journalism and Mass Comm.)(SET-x)/{D)



41.

PG-EE-July, 2026/(Journalism and Mass Comm.)(SET-X)/(D)

The concept of "Manufacturing Consent” is associated with -

(1Y Walter Lippmann (2) Noam Chomsky & Edward Herman
(3) Harold Lasswell (4) Marshall McLuhan
“Agdeatin Fe” N muron R Gafua B 7

(1) dfeex Rads (2) g I g gzag BTHe
(3) ez TAT (4) =igter HApegE™
"Encoding-Decoding" model of communication was proposed by :

(1) Stuart Hall (2) Wilbur Schramm

(3) Dawvid Berlo (4) Shannon-Weaver
“TRIET-SRRIfE §9R Aisa e Rar ?

(1) ®gard e (2) fRreax 29

(3) Mz Tt (4) FF-draT

In media studies, "Hegemony" primarily refers to :

(1) Legal control over media (2) Advertising influence only

(3) Audience feedback system (4) Cultural dominance of ruling class
difear sregge § CBNEAT BT T B

(1) Hifzzn 97 &g HEeo (2) Haa fasmeT gw =

(3) =9t gfagfee woTe (4) qMEE T B FiEpiaw T

"Disinformation” means :

(1) Unintentional mistake in reporting

(2) Deliberately false information spread to mislead
(3) Educational content

(4) Scientific research

11
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45. "Clickbait" refers to:
(1) Verified academic content

(2) Sensational headlines to attract clicks

(3) Government notices

(4) Research articles

“Fyerpde’’ @1 Bl B 7

(1) Fenfaa dfEfre el

(2) Trerep MBS HXA B fOIT garaeT 2fieeh

(3) FTHEE g
(4) 9Ier G

46. "Shadow banning" refers to :
(1) Permanent account deletion

(2) Reducing visibility of content without informing the user

(3) Promoting posts

(4) Verified badge system

(1) @@ F @ ®9 | s
QJWﬁﬁmﬂmﬁfiﬁqﬂqﬁTWW
(3) drE & agEr &l

(4;a?qm%‘rﬂwrrﬁ1

PG-EE- July, 2026/(Journalism and Mass Comm.)(SET-X)/(D)
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47. "Framing" in media refers to :
(1) Editing video clips
(2) Sclecting and emphasizing aspects of reality
(3) Printing newspaper layout
(4) Audience measurement
HfETr 7 “;wiEr B oot B -
(1) difeq dare=

(2) AATHAT & FH TegAT B TAT AR I GG TAT
(3) FHER-9 fEemEH
(4) w9t H9T

48. "Crowdsourcing" in digital media means :
(1) Content created by a single journalist
(2) Collecting ideas or content from a large online community
(3) Government reporting

(4) Paid advertisements

fefsree d@ifear & “resandT’ & of & :

(1) Uk 996N SR 998 T
r2)\mws=ra:%ﬂgamﬁﬁwmmnﬁrmm
(3) =T faifén

(4) gra= T T &

49. "Social media analytics" is used for :
(1) Hardware repair
(2) Radio broadcasting
(3) Printing newspapers
(4) Measuring and analyzing online performance

PG-EE-July, 2026/(Journalism and Mass Comm.)(SET-X)/(D) P.T.O.
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(3) FHER-9N BT
(4) e weet 1 WA oY AT

50. "Platform economy" in social media refers to -

(1) Offline business system

(2) Digital platforms enabling economic rransactions and services
(3) Government taxation system
(4) Print media economy

Hrewr dfear § CAewnd sHAE @ e B o

(1) ATHST =TI TOTA
(2)@%ﬁiﬁwﬁﬁaﬂfﬁ$ﬁ#—aﬁaﬁtaﬁmﬂﬂﬁ§

(3) GIH HT YOI
(4) e Hifzar sriaen

51. A newspaper editorial reflects :
(1) Public opinion (2) Reporter's opinion
(3) Newspaper's institutional opinion  (4) Government opinion
THE-95 &1 qUEHy Hasr gfafte s 8 7
(1) s¥=Hd (2) RaOET & ™
(3) GHER-99 H HFEFE 7T 4) R # I[]

52. Fact-checking is important because it :
(1) Increases entertainment value (2) Ensures accuracy

(3) Reduces publication COsts (4) Improves advertising revenu
cvenue

PG-EE-July, 2026/(Journalism and Mass Comm.)(SET-X)/(D)



55.

TG-S (Fact-checking) wewayget B, i 7w -

(I ¥R &1 WX agrh 2 (2) wdrpa gRifdET B 2
(3) UHRHE AT B FIA 2 (4) fgst9s omg Ferd B
Which medium is most suitable for instant dissemination of news ?

(1) Magazine (2) Book

(3) Newspaper (4) Internet

FHERY % @R 56R $ e Se-ar awerm aed sugE & 7

(1) 9=t (2) 35T

(3) FEER-9H (4) ge=e

TRP stands for :

(1) Television Rating Point (2) Television Reporting Process
(3) Total Reach Program (4) Television Response Point
TRP &1 gof &9 71 8 ?

(1) Television Rating Point (2) Television Reporting Process
(3) Total Reach Program (4) Television Response Point

Plagiarism means :

(1) Reporting facts

(2) Conducting interviews

(3) Copying others' work without credit

(4) Editing content

affefers =8 (Plagiarism) &1 31 & :

(1) Teat #ir frafdn

(2) AR =11

(3) fomr =3 few guat & Fd &1 THA FEAT
(4) | FHT HUrRH HEAT

PG-EE-July, 2026/(Journalism and Mass Comm.)(SET-X)/(D)
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publication is called :
(2) Gatekeeping
4) Feedback

56. The process of selecting news for
(1) Framing
(3) Encoding
W%mwﬁ%waﬁmaﬁwaﬁﬁm%?
(1) s (2) T

(3) TR (4) wfergfee

57. Agenda-Setting Theory suggests that media :
(1) Tell people what to think
(2) Tell people what to think about
(3) Control political parties
(4) Influence advertising rates
TSisT-afdT fHEid & ogER Jisar ¢
(1) SFTT =t &7 GreAT 8 T8 aar 8
(2) @t S BpE fasm 9 ST 8 g8 9d9ar 8
(3) =TI el HI FEET B @
(4) RS9 &3 H1 gHIEd BT B

58. Viral content is content, that :

(1) Is scientifically verified
(2) Is approved by government
(3) Spreads rapidly online
(4) Is published in newspapers
gra¥e it (Viral content) a8 &Rl 8, & -
(1) dsnf<es &9 9 HAMId &
(2) G¥ET BRI FAINRT &1
(3) FAteRA a9l & Gerdl 8l
(4) AEE-9=4T & YHiIe &l

PG-EE-July, 2026/(Journalism and Mass Comm, NSET-X)/(D)



59. Fake news refers to -

17

(1) Opinion picces (2) Advertisements
(3) Satire (4) Deliberately misleading information
%% FA (Fake News) & dreaqd 2 -
(1) 9 &g (2) faEm=
(3) =™ (4) TGZHT AHE ATABI]
60. Public Relations mainly aims to -
(1) Conduct elections (2) Maintain a positive public image
(3) Publish textbooks (4) Regulate media
SE9% (Public Relations) T & 3899 F1 8 7
(1) g1 &= (2) "FTaF HEATE Bfg g9m v
(3) IIZTA-J&ETH THNIT HTAT (4) Hifzar 1 FEET s

61. The term "User-Generated Content (UGC)" primarily refers to :
(1) Content created only by media companies
(2) Content created and shared by users on digital platforms
(3) Government-approved content
(4) Paid advertising content only
“gAT-FAIes Hde (UGC)” &1 g a1 741 & ?
(1) Fae Hifgar Hufaat arT a9m@ ™1 Hee
(2) Bsreq Sewnt g7 sugmeatedt am @ o @ fEa w5
3) F¥&R zZ iR #ée
(4) Faa e fpan T fasmoA e

PG-EE-July, 2026/(Journalism and Mass Comm.(SET-X)/(D)
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62.

63.

"Algorithmic filtering” in social media refers to :

(1) Manual editing of posts

(2) Showing content based on user behavior and preferences
(3) Government censorship

(4) Random content display

e fifXar § oeiRete el @ E 7

(1) IRt &1 e FaRA

(2) T $ =ygeR 3R wHE B MR U He REMI
(3) HTHrf Fafa

(4) agfees Hde Ramr

The concept of "Echo Chamber" in social media means :

(1) Exposure to diverse opinions

(2) Environment where users mostly see similar viewpoints

(3) Offline communication system

(4) Government-controlled media space

| Hifear § “g@wr G BT awf B -

(1) = =Rl & d@9a & s

(2) TET IIAELET ST IR B WA e ) ey ¥
(3) HATHATZT T JOTA!

(4) g¥rl FEET difgar =@

“Filter Bubble" is mainly created by :
(1) Traditional newspapers

(2) Print advertisements

(3) Radio broadcasts

(4) Search engines and social media algorithms

PG-EE-July, 2026/(Journalism and Mass Comm.)(SET-X)/(D)
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TR T g s st gy @ 2
(1) 9I9R® gHER-uy
(2) e REmgs
(3) IBA gERYT
(4)@%#%%%

65. The concept of "Virality" in social media refers to :
(1) Slow spread of content
(2) Rapid sharing and spread of content online
(3) Government-approved content
(4) Offline newspaper circulation
Higiel AfEar F qrERRiEr’ & ot
(1) |/l T &7 gqrR
(2) ofFeTE amElt & dsht & S
(3) EHI TR qrh
(4) ATHATET FHTER-95 fa=or

66. "Hashtag" on social media is used for :
(1) Blocking users
(2) Categorizing and indexing content
(3) Encrypting messages
(4) Editing videos
et fifear & <Bodw’ w1 Iudn Reaf Bar @ 2
(1) IugrmEaieTt &1 adte He
(2) Al Ft Sofrag TR geEfrag T
(3) w29t & ufspe FHe

PG'EE'JII]y, 2026/(Journalism and Mass Comm.)(SET-X)/(D) P.T.O.
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67. "Influencer marketing" refers 1o
(1) Government advertising campaigns
(2) Promotion of products through social media influencers
(3) Newspaper advertisements
(4) Television news reporting
qerquER AT T B 7
(1) S Remgs s
(2) Hrerer e TroqEd @ wreAw @ I B TEN
(3) FHER-9x A5

(4) 2 g Ot

68. "Digital footprint" means :
(1) Physical movement online
(2) Data trail left by users on the internet
(3) Internet speed tracking
(4) Computer hardware storage
(1) ez Aifas Tfeiarer
(2) ge¥He 9¥ ITENTEATT aRT 8ISt 41 Ser e
(3) gexAe T ST
(4) FeT BETSAIL HUBTT

69. "Fake engagement” on social media includes :
(1) Organic likes and shares
(2) Bot-generated likes, comments or followers
(3) Verified accounts

(4) Journalistic interaction

PG-EE-July, 2026/(Journalism and Mass Comm.)(SET-X)/(D)



A WA 9 B Gt F quy gnferer B 7
(1) af@s aEs N v

(z\mﬂmme,zﬁﬂzmmm
(3) FEE @R

(4) IFAHIRAT Haq1e

70. "Misinformation” refers to :

(1) Deliberately false information

(2) Government reports

(3) Venfied news

(4) False information shared without harmful intent
“THEzEREE T B ?

(1) STFgEHT BAE T T ATBR

(2) H¥hHl RArE

(3) 9T FHER

(4) 9T T R B BAR TS T SAHHT

71. Choose the correct sentence

(I) Neither of the students have submitted the assignment.

(2) Neither of the students has submitted the assignment.

(3) Neither of the students were submitted the assignment,

(4) Neither of the students are submitting the assignment.

2. Select the word that is closest in meaning to "meticulous” :
(1) Careless (2) Thorough
(3) Quick (4) Lazy

G-EE-] uly, 2026/(Journalism and Mass Comm.)(SET-X)/(D)
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74,

75,

76.

78.

Fill in the blank :
The committee ............ its report next week.
(1) submit (2) submits

(3) will submit (4) submitting

Identify the grammatically correet sentence :

(1) Each of the boys have a bicycle. (2) Each of the boys has a bicycle.
(3) Each of the boys having a bicycle.  (4) Each of the boys are having a bicycle,

Choose the antonym of "abundant” :

(1) Plentiful (2) Sufficient
(3) Scarce (4) Ample

Sclect the correctly punctuated sentence :
(1) However, he decided to continue.
(2) However he, decided to continue.
(3) However he decided, to continue.

(4) However; he decided to continue.

Choose the correct sentence :
(1) She don't like coffee. (2) She doesn't likes coffee.

(3) She doesn't like coffee. (4) She not like coffee.

Choosc the correct passive form :
"They completed the project.”

(1) The project was completed by them,
(2) The project is completed by them.
(3) The project has completed by them.
(4) The project had been complete.

PG-EE-July, 2026/(Journalism and Mass Comm.)(SET-X (D)




81.

82.
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One-word substitution -
A person who studies human society and social behavior.

(1) Economist ) An tiropoloist

(3) Sociologist (4) Psychologist

Fill in the blank :

Hardly had I reached the station ... the train left.

(1) when (2) than
(3) then (4) while

Which Article provides Constitutional remedies to citizens ?

(1) Article 19 (2) Article 21
(3) Article 32 (4) Article 44

MR & FAees ITER B ARHR H-T1 FFBT a1 & ?

(1) eTg=8% 19 (2) g% 21

(3) arg=BT 32 (4) STT=T 44

Which Indian scientist is known as the "Father of India’s Space Programme" ?
(1) Homi. J. Bhabha (2) Vikram Sarabhai

(3) Satish Dhawan (4) A.P. J. Abdul Kalam

RA @ ‘siafier HRIET HT SH’ B Hel SR E ?

(1) 8rft Sto == (2) famm arE

(3) |efter & (4) To dlo Sto A HA™

The "Siliguri Corridor" connects :

(1) India and Nepal (2) Northeast India with the rest of India

ia and Bangladesh
(3) India and Bhutan (4) India and Banglades

P.T.O.
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‘A SR B siear 7
(D) 9\ alv Ay

2) R W B 9w @
3) WA o e

) WIm o afwRy

84. Which organization releases the World Economic Outlook report ?

(1) World Bank (2) IMF

(3) WTO (4) UNDP

BT o aRgya Rt @ wre ol e & 7

(1) o §5 (2) siTisfa qaT B

3) v =R Hrew (4) §IFT T b HrdE
85.

Which Ministry launched "White Revolution 2.0" 2

(1) Agriculture (2) Cooperation

(3) Finance

(4) Home
"WWWZ.O”WW%WW?
(1) iy (2) HEmIan
(3) fa= (4) I8

86. Which is India's first digital village ?

(1) Akodara (2) Hiware Bazyr
(3) Punsari (4) Mazgaon
AT F 9B Bfea Tia Sm-ar & 2
(1) srepra (2) T’ Aoy
(3) gad (4) Hepmig

PG-EE-July, 2026/(Journalism and Mass Comm.)(SET-x (D)



p
g7, which country hosted COP29 Climgte Summit ?
(1) UAE (2) Azerbaijan
(3) India (4) Brazil
COP29 SIaTy e {3 Astartt fop 291 3 41 2
(1) I (2) TSI
(3) A4 (4) Tsire
g8. Who is the current Secretary-General of the United Nations (2026) ?
(1) Anténio Guterres (2) Ban Ki-Moon
(3) Kofi Annan (4) Javier Pérez de Cuéllar
H3F TS qAH TETEEE (2026) B & ?
(1) daf=ar 4 (2) =9 B
(3) FIHT A= (4) S99 RT T HFEAR
89. India’ s first semiconductor fabrication plant is being developed in :
(1) Gujarat (2) Keralam
(3) Odisha (4) Assam
AT P geel GHimsFe T G959 FHET [awtaa A o e ® 2
(1) o1 (2) ®XEH
(3) anfzom (4) 3T9H
%. Which country is hosting the 2026 FIFA World Cup ?
(1) Japan (2) Brazil
(3) Germany (4) USA, Canada, Mexico
2026q§rqﬂﬁqa$qqﬁaw;ﬁzﬁﬁawmm%?
1) sy (2) arsiret
(3) sy (4) AT, HATST, Afegap)
"Ry 2026/(Journali JSET-X)/(D)
’ ournalism and Mass Comm.)( P.T.O.
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91.

92.

a3.

In advertising a slogan is :

(1 A legal notice (2) A brand's memorable phrasc

(3) A press release (4) A news report

Res § s an e B 7

(1) &R ga=n (2) |is HI & ATFATLT
3) 99 famfa (4) grEm frard

Ethical Journalism requires :

(1) Sensationalism (2) Political bias

(3) Accuracy and faimness (4) Commercial influence
A g & R o omaas B 2

(1) FE=rasTa (2) TrTIfee TetdTe

(3) HrHar 3N Frogaran (4) FrEETaSH THS

The theory that explains how media exposure shapes perceptions of reality is :
(1) Cultivation Theory (2) Dependency Theory
(3) Agenda-Setting Theory (4) Two-Step Flow Theory

ﬁﬁ@aﬁq—w%ﬁwﬁ%m%mﬁ@ﬁaﬁmﬁm%
i arome 9 Ml & B ?

(1) ga9 =i (2) M o
(3) uetsr-Freier g @) E-=oty yare e

The target audience refers to :
(1) Media owners

(3) Editors

(2) Advertisers

(4) Intended recipients of a message

afaya = /&% (Target Audience) & T IAtug B 7
(1) Hifzar wife® ) RsmITe
(3) HUEE (4) G391 B sfemg UTTha]

PG-EE-July, 2026/(Journalism and Mass Comm. NSET-X)/(D)
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4 writing. the opening paragraph is called :
news
N Caption (2) Lead
| ) Slug (4) Byllnc
3) Slug ,
;qﬁm' @+ ® GRi¥E T (Opening Paragraph) @1 @1 &1 ST A
() Fe™ (2) E’ﬂg/a:ﬂg@
3) @ ORCIESIES
(-
: aticall
The concept of "Gatekeeping” in mass communication was first systematically
96.
developed by :
(1) Kurt Lewin (2) Harold Lasswell
(3) Wilbur Schramm (4) Everett Rogers
Wﬁ%ﬁﬁ#aﬁmmmﬁmqﬁmaﬁqﬁﬁmﬁ
1 i
(1) w2 fe (2) BMes aaw
(3) faeay A (4) Taie UsH
97. The theory that argues media may not tell people what to think, but what to think
about, is
(1) Cultivation Theory (2) Agenda-Setting Theory

(3) Uses and Gratifications Theory (4) Dependency Theory

T fraia Fe-ar & fras orgaR HifEar A B 1 e @ g8 98 gen,
H e fey ux deeT @ ae feiRa e 8 7

) Has feygia (2) uetsT-FeieT Rysia
ESJWWWW (4) M fsia
% The: Hypodermic Needle Theory" assumes that :

[]} Audiences actively interpret messages
(2) Media messages have direct and powerful effects
) Mediy effects are minimal

PG.g Au‘hcnceb resist media intluence
EE. July,

2026f(.]0urnalism and Mass Comm.)(SET-X)/(D) P.T.O
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“erEiisfife few faaia” (Hypodermic Needle Theory) & STHm -
(1) st wReit @ afpa =mea FQ 8

(2) HifEar wRel @1 gerer ol eifEd WA gsAr

(3) MBaT HT wwEw Tga w9 Bl 8

(4) wsfep fifar gwg & gfar wa &

99. In communication rescarch, "selective exposure” refers to :
(1) Exposure to all available media
(2) Choosing messages consistent with existing beliefs
(3) Government control of information
(4) Exposure to paid content only
HER SETM § “ga9me §9%” (Selective Exposure) & F1 if¥mmg 2 7
(1) |1 Iucrey Hifgar & §ush d AT
(2) 319+ gd ATl & HAJE9 Harll & =FhT B
(3) 9= 9¥ GH FEEen
(4) Had I H W qEA % g @

100. Who proposed the "Two-Step Flow of Communication Model" ?
(1) Marshall McLuhan and Denis McQuail
(2) Paul Lazarsfeld and Elihu Katz
(3) Harold Lasswell and Wilbur Schramm
(4) Noam Chomsky and Edward Herman

“fa-arim g9 ga® Jisa@” (Two-Step Flow of Communication Model) e
gfcared fear ?

(1) 59t Hbgge™ @=n g dpieaa
(2) dfcT TeTHETS @o uferg B
(3) BUes Aad aun et A

(4) I SR TG US9E BIHA

PG-EE-July, 2026/(Journalism and Mass Comm. )(SET-X)/(D)
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